
RRetirement and rocking 

chairs were synony-

mous prior to January 

1, 1960. Those ending 

their work lives were excited by 

the idea of quitting the daily grind 

-- but often after leaving work, they 

found themselves bored to tears.

The Del Webb Corporation and 

its top officials were innovators, 
and had an idea that would eventu-

ally change the definition of retire-

ment as the world then knew it.

Keeping a close eye on the 

small age-restricted community of 

Youngstown, they saw potential. 

They knew there needed to be more 

to make it attractive; so they went 

to work.

The partnership between Del 

Webb and Jim Boswell was a nat-

ural fit. Del was a builder and Jim 
owned several huge tracts of land 

in the northwest part of the Phoenix 

Valley, adjacent to Youngtown. 

Coming together, they invested 

a little over a million dollars into 

opening Sun City: Complete with a 

shopping center, five model homes, 
recreation center, golf course/pro 

shop and a hotel/restaurant com-

plex. 

This “small town in miniature” 

was unique. Clearly unlike any-

thing anyone had seen before. Not 

only was it different, but it came 
with huge obstacles to overcome. 

The short-list is daunting:

1). People didn’t move away from 

their families.

2). Land scams were abundant 

across the country.

3). There was no blueprint on 

how to make it work.

4). Why would seniors want to 

live with other seniors?

We know from our collected 

history, building Sun City was a 
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work in progress. Stops and starts, 

shifts in direction and even plans to 

walk away from the concept marred 

those early years. 

They never quit, they simply at-

tacked every problem aggressively 

and engaged the residents. 

The Del Webb Sun Cities Muse-

um has an amazing collection of 

Sun City memorabilia. As we began 

showcasing more of it, we have 

come to understand it is too good 

to leave tucked away in closets, 

cabinets and cupboards. 

Those early years were exciting. 

The challenges were a constant. 

One thing we know is, the Del E 

Webb Corporation (DEVCO) used 

print ads remarkably well. 

The museum has all of the orig-

inal advertisements. Sadly, we are 

only able to display a handful of 

them. 

Rather than leave them buried, 

we have partnered with the Nixon 

Realty Group to bring more of this 

amazing collection to life. This 

newspaper is being produced and 

paid for by them to insure that Sun 

City history live on. 

In 2010, marketing, advertising 
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Webb division visited the muse-

um and saw these ads. They were 

stunned and delighted. They were 

that darn good then -- and they 

remain as powerful today!

Notice how the advertisements 

depict retirees before they moved to 

Sun City: Senior citizens, sitting in 

rocking chairs and playing bingo.

Those same retirees after mov-

ing to Sun City take on a whole 

new look: They’re smiling, enjoy-

ing outdoor barbecues with new 

friends, participating in myriad 

activities and, most important -- 

looking much younger!

And it worked! Before Sun City, 

retirement meant a gold watch and 

being sent out to pasture.

Sun City -- and the advertise-

ments used to promote the commu-

nity -- gave retirement a whole new 

meaning. And the success of Sun 

City spawned an entire industry -- 

the active adult retirement industry 

-- that continues to thrive to this 

day.

And much of that success started 

with the image created by the ads 

contained in this newspaper.

Now it’s your turn to enjoy them.

Before you turn the page, stop 

and think about ads you see today. 

About how you have to change the 

channel or quickly turn the page. 

These ads will make you long for 

the “good old days.” 

Advertising and marketing were 

just one of the ways Sun City 

became “The Community That 

Changed A Nation.”

Bill Pearson

Del Webb Sun Cities Museum 

Marketing Committee Chair and 

Board Trustee 

Note to readers:
The advertisements repro-

duced in this newspaper are all 

original advertisements created 

during the 1960s by the mar-

keting team at the Del Webb 

Corporation.

Every effort has been taken 
to restore and repair the items 

to their original condition, but 

unfortunately, modern technol-

ogy cannot repair all damages 

incurred over time.

Please excuse the occasional 

blemishes and distortions here 

and there. Instead, step back in 

time and imagine you’re seeing 

these ads for the first time in 
your local newspaper!

Many more advertisements 

are available for viewing at the 

Del Webb Sun Cities Museum.

10801 W Oakmont Drive 

Sun City, AZ 85351* 623-974-2568 

Email:   

scahsm@delwebbsuncitiesmuseum.org

www.delwebbsuncitiesmuseum.org 

When the Del Webb Corporation 

unveiled the nation’s very first 
master-planned active-adult com-

munity on Jan. 1, 1960, few at the 

time were able to comprehend the 

impact the community would have 

on the world.

Sun City’s immediate success  

would not only spawn an entire 

new industry catering to what was 

then an untapped consumer market, 

but it would literally re-define what 
it means to be retired in America. 

Those first visitors to Sun City in 
1960 saw the only buildings con-

structed up to that point: A shop-

ping center, recreation center, golf 

course pro shop, restaurant – and 

five model homes.
Those five homes still stand and 

the very first one – located at 10801 
Oakmont Ave. – is today home to 

the Del Webb Sun Cities Museum. 

Owned and operated by the Sun 

Cities Area Historical Society, the 

museum’s mission is to preserve, 

protect and promote the history of 

Sun City and its sister-city, Sun 

City West.

The museum’s Board of Trustees 

recently added to its mission the 

goal -- and responsibility if you will 

-- of reinforcing the unique role 

Sun City played in creating the “ac-

tive-adult retirement” community. 

Sun City, indeed, was a “commu-

nity that changed a nation.”

The museum contains a large col-

lection of photographs and artifacts 

pertaining to the history of the Sun 

Cities. And although it is a museum 

featuring revolving displays and 

exhibits, the house today appears 

fairly close to what it looked like 

back in 1960 when those first pio-

neers visited the community.

One of the museum’s newest 

exhibits showcases a collection of 

innovative advertisements created 

by the Del E. Webb Corporation 

to promote the new community to 

potential home buyers. A sampling 

of those advertisements are includ-

ed in this special edition.

The museum is totally supported 

by memberships, contributions and 

sponsorship support. Annual mem-

berships begin at $25.

Reservations are required to enter 

the building and may be made by 

visiting www.delwebbsuncitiesmu-

seum.org or calling 623-974-2568.

Del Webb Sun Cities Museum preserves 

and promotes history of the Sun Cities
The Del Webb 
Sun Cities Mu-

seum is located 
at 10801 W. 

Oakmont Drive in 
Sun City.
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The Del Webb Corpo-

ration celebrated the 

second anniversary of 

Sun City by unveiling 

six new model homes 

on Jan. 29, 1961. The 

new model homes 

were located at Peoria 

and 105th avenues. 

Sun City’s second rec-

reation center can be 

seen at the right.
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The outdoor Sun Bowl amphitheater opened in January 1967. A sell-

out crowd of over 7,500 turned out to see Liberace. Over the years, 

some of the biggest names in show business have performed at the 

Sun Bowl, including Guy Lombardo, Lawrence Welk, Jimmy Durante, 

Roger Williams and more.
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Oh, the  

good old days ...
The Del Webb Sun 

Cities Museum 

exists to preserve, 

promote and cel-

ebrate the history 

of Sun City. But if 

we could only bring 

back grocery store 

prices from  years’ 

past! At right, an A.J. 

Bayless Supermar-

ket advertisement 

from the 1960s.
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By Bill Pearson

II
’m going to be overly di-

rect here; the first article I 
wrote for this page of the 

newspaper was a “soft sell.” 
I presented it from a histor-

ical perspective as I touted 
Tim and Amy Nixon being 
singularly responsible for this 
newspaper being printed. 

That is still the case, be-

cause without them stepping 
up financially, the museum 
could not have afforded to 
produce it. The difference 
is, things have changed for 
them, at least regarding the 
real estate company they 
were working for. 

It happened exactly at the 
moment we were putting 
these remarkable ads togeth-

er and going to print: The 
Nixons had left their previous 
firm and were embarking on 
a new direction.

Leaving the other company 
was a shock and I immedi-
ately put a hold on the news-

paper. I wasn’t sure of the 
impact so we took a time-out 
to let the Nixons get their feet 
back on the ground.

Within days they re-estab-

lished themselves and told 
me to move forward with this 
project. They believe in sup-

porting the community and 
especially in helping people 
understand the history of Sun 
City. They have easily been 
the museum’s best business 
partner in the past year or 
two.

Here’s where it gets excit-

ing: The company they went 
with, My Home Group, has 
agreed to let them open a Sun 
City office. They have plans 
to have a small community 
gathering spot complete with 
photos and ads from the mu-

seum. It is exactly how Sun 
City grew -- by nurturing a 
sense of community. 

Unfortunately we’ve drifted 
from those tenets. The idea 
that residents, organizations 
and local businesses work 
toward a common good is 
a tough sell. It’s frustrating 
because we know it works. 
If you visit the museum you 
will see how well it worked. 
Our newest exhibits show-

case the concept. 
One of the museum’s goals 

is to rekindle those partner-

ships. We can’t do it alone. 
That’s why when people like 
Tim and Amy step up, we 
open our arms and make sure 
they are recognized for their 
support. 

If you will be selling your 
home, buying a home or 
referring friends or relatives, 
please think about using the 
Nixon Group. Not only are 
they great Realtors, they 
deeply care about the values 
that make Sun City a special 
place to live.

Bill Pearson is a past pres-

ident of the Del Webb Sun 

Cities Museum and current 

member of the museum’s 

Board of Trustees.

The Nixons: Local Realtors and big supporters 

of ‘The Community That Changed a Nation!’

Thank You  Thank You  

To Our Sponsor!To Our Sponsor!

Tim & Amy Nixon: The Nixon Group

Tim and Amy Nixon 

“YOUR ORANGE REAL ESTATE AGENTS”

Tim Nixon: (623) 219-7149   Amy Nixon:( 602) 824-8787
thenixongroup@gmail.com

The Nixon Group@My Home Group

We Are Never Too Busy For You or Your Referrals!!!

Your Orange Real  Estate Agents!


