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By ROBERT BARRETT
Thé Arizona Republic

SUN CITY — Unless the
community changes its image
with a national promotion cam-
paign, home values could de-
cline sharply, a housing expert
says.

“Sun City does not have a
good image outside of Sun
City,” Dick King, president of
the Northwest Valley Chamber
of Commerce, said at a meeting

‘of the Home Owners Associa-
; tion last week.

The Chamber, composed of

. representatives from Sun City,

:Su'n City West, Youngtown, El

Mirage and Surprise, is back-
ing the formation of the Sun
City Ambassadors, a group of
12 residents willing to donate
their time and skills to pro-
mote a positive image for the
community nationwide.

Initially, Sun City was easy
to promote because it was the
nation’s first retirement com-
munity designed for an “active
lifestyle,” which included golf
courses and recreation centers,
King said.

The community also had the
advantage of a massive adver-
tising campaign by the builder,
Del E. Webb Communities Inc.

However, with retirement
communities sprouting

throughout the state and the
Sun Belt, "simply being a
retirement community is no
longer unique to Sun City,”
King said.

“This is a different commu-
nity than it was 27 years ago
with Del Webb.”

King said Sun City is per-
ceived by many outside the
community as being anti-edu-
cation because it has with-
drawn from the Peoria School
District and as being anti-child
because of the age-restrictive
overlay zoning that prohibits
residents younger than 18 from
living in a home more than 90
days.

One plan to promote the

community would be to offer
one-week vacation packages al-
lowing visitors to use the Re-
creation Centers of Sun City
Inc. facilities, King said.

The Ambassadors will not
become a reality until after the
first of the year when officers
will be elected, a staff hired
and fund-raising efforts begin,
he said.

“It hasn’t been firmed up
yet,” King said.

Kenneth Powers, president
of the homeowners group, said
the community needs an orga-
nization like the Ambassadors.

“We are well-known
throughout the country now,
but nothing is being done to

continue that,” Powers said. “I
think it's important that we
maintain a good image for Sun
City.”

In other actions, the Home
Owners Association has made
no progress in getting the state
Transportation Department to
change its plan of using 103rd
Avenue as an interchange
when Grand Avenue improve-
ments are implemented in the
1990s. The association wants
the interchange on 99th Ave-
nue.

As part of the expanded
freeway system in the Valley,
Grand Avenue is scheduled to

‘Ambassadors’ to promote Sun City’s image

become an expressway from
Phoenix to Beardsley Road.
The initial plan calls for Grand
Avenue-access interchanges to
be at 111th and 103rd avenues
in Sun City.

“We met with Carole Car-
penter, last week and we're not
making very good progress,”
Ed Thompson, a director and
chairman of the civic-affairs
committee, said.

“At this point in time, I don’t
feel we have much of a chance
of changing their (the state’s)
minds,” he said. “But the final
decision is still three to five
years away.”
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Ambassadors to Boost Sun City

DURING THE 1970s, Sun City was the hottest-
selling resort retirement community in the world. More
than 2,000 new homes were being sold annually. And
each year another golf course, recreation center or
shopping complex was being introduced.

In a decade, the population jumped from 15,000 to
47,000, and the developer’s 20-year marketing cam-
paign gave this mecca for retirees national recognition
and prominence.

By 1980 Sun City’s creator, Del E. Webb Communi-
ties, Inc. had introduced and was vigorously promoting
its brand new mature adult development, Sun City
West.

With the Webb firm leaving little undeveloped
acreage in Sun City, residential and commercial growth
in the 1980s has been minimal. The resale market over
that period has been healthy, with prospective buyers
flocking to the area as a result of Webb’s marketing
efforts for Sun City West, just four miles away.

breakfast meeting.

“Sun City remains the largest mature adult commu-
nity in the country. It actually offers more residential
lifestyle options within its boundaries than when Del
Webb was actively marketing it,” said King.

“Area realtors in general know that an ongoing
marketing effort is essential for Sun City's continuing
success. We won’t wait for the need to become critical.
Keep in mind this was an adult community when it was
introduced in 1960—28 years ago in January. We must
look at an aging population, a rising vacancy factor,
and growing competition. The timing is right for
creation of a marketing effort to help produce a
demand for the varied lifestyles Sun City offers.”

In its promotional campaign, Ambassadors, Inc. will
depict Sun City as an established community with
diversity and quality in churches, shopping centers,
medical facilities, and cultural and leisure opportuni-
ties—Sun Bowl, recreation complexes, and golf
courses. “We will give wide public recognition to Sun
City’s Posse, PRIDES, Interfaith Services, Sunshine
Services, Museum, Symphony, and its hundreds of
other service, recreation and cultural associations and
clubs,” said King.

Also, the Ambassadors plan to encourage and culti-
vate greater community unity, in addition to doing
image-polishing. “Sun City’s population is caring, com-
passionate and responsible. The community is a tre-
mendous economic asset to the Valley,” King stated.
“We want these attributes and positive points widely
conveyed.

“We are premature to the extent that we don’t have
a definite location for our Sun City Visitors’ Informa-
tion office. The site will be announced soon. Nor is our
marketing program finalized; however, we do have a

But it is more than Sun City West’s promotion that
is enticing active mature adults to the Northwest
Valley. In recent years a number of other developers
have introduced communities for those 40 and over on
land immediately adjacent to, or in the vicinity of, Sun
City. The builders of Desert Harbor, Ventana Lakes,
Country Meadows, Westbrook Village, and Sun Village
are seeking to discover and meet the lifestyle wants and
needs of the rapidly growing, lively, adult population.

Sun City has been a benefactor of the marketing
endeavors of others. Now, some Sun City residents and
business leaders have decided the time has come to
tailor a personalized promotional effort designed to
focus on the specific attributes of this community.

Toward this purpose, formation of Sun City Ambas-
sadors, Inc. was officially announced by Ambassadors
President Dick King, of Suntown Realty, at the
November Northwest Valley Chamber of Commerce

Continued on page 12

group of dedicated business and community leaders
who are enthusiastic about Sun City and are designing
a plan of action to retain its desirability and vitality. A
prime thrust will be to attract qualified prospective
residents by inviting Arizona and out-of-state visitors
to sample Sun City through a vacation package.”

Various committees have been created-—image, mar-
keting, unity, and a speakers bureau.

Businesses will be asked to participate as paying
Sponsors. Residents will be invited to contribute a sum
as Envoys. A volunteer corps will be established,
drawing from these Sponsors and Envoys.

In addition to King, Ambassadors, board members
include: Donnagene Burfield, Sun Cities Area Transit
System; Emily Burns, Esq., Case & Bennett; Sam
Canepa, Manager, First Interstate Bank (99th & Bell
Rd); Bob Dierken, President, Cars 4 U; Ambassadors
Treasurer Al Foreman, Manager, United Bank; Louis
Grunwald, Recreational Centers of Sun City, Inc; Joe
Rossi, Manager, Sun City Prudential Insurance Bro-
kerage; Evelyn Hitchcock, Sun City resident; Pamela
Kennedy, Executive Vice President, Sun Health Foun-
dation; Corrine King, Administrator, Plaza del Rio
Care Center; Ambassadors Secretary Sue Larkin, CFP,
Larkin & Associates; William J. Raymo, P.E. Manager,
Sun City Water Company; Ambassadors Vice Presi-
dent Jerry Svendsen, Publisher, Sun Cities Life Mag-
azine; Doris Timpano, President’s Council; and Phil
Vision of Sun City West.

Said King, “This organization is in the shaping
process. We are counting on Sun City resident input—
their ideas, thoughts, suggestions and energies. Their
enthusiasm for, and involvement in, this program is
essential. Also, we are working closely with Sun City
civic and recreational organizations as we further
define our goals and objectives.”

Until a location is established and phones installed,
calls are being taken by King, 972-0852.

AMBASSADORS PRESIDENT DICK KING and Secretary
Sue Larkin meet with press members, from left, Karen
Kirk, Phoenix Gazette, Red Uldrick, Sun City Wester, and
Mike Garrett, Daily News-Sun, responding to gquestions
about the new organization.
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Ambassadors to build visitors center

'y MIKE GARRETT
Jews-Sun staff

SUN CITY — The Sun City
.mbassadors have won recrea-
ion centers approval to build a
"isitors Center on the grounds
{ Bell Recreation Center.

The building could be com-
leted by year’s end, Am-
assadors President Dick King
aid this week.

“It’s not going to be a brick
nd mortar building,” King said.
It’s going to be something
hat’s movable, that may be
2mporary for five years.

“It isn’t going to mean any
ismantling of rec center prop-
rties,” King said. “We're really
oncerned about the aesthetic
alue of this rec center. It
Visitors Center) has to give off
‘armth. It just can’t be a shed.”

Denny Ryerson will spearhead
ne Visitors Center project. He is

AMBASSADORS

VF

president of The Ryerson Co.,
builders of The Heritage re-
tirement homes in Sun City,
Scottsdale and Phoenix.

King said the Recreation
Centers of Sun City board of
directors has only approved a
Visitors Center concept, not the
actual building size, site or
amenities.

Ryerson said Thursday he will
continue talking with the recre-
ation centers board to set a site
for the Visitors Center some-
where on the Bell Center park-
ing lot.

“We're delighted with their
cooperation and the spirit in
which they've been working
with us,” Ryerson said.

“I think we all collectively
have one goal in mind and that's
to perpetuate continued growth
and prosperity within Sun City
and Sun City West,” Ryerson

said.

“My position is of someone
who has a significant investment
in the area,” Ryerson said.

He sees his specific role as
contacting various community
business people to raise funds for
the construction and completion
of the center.

“From our business per-
spective it's to hopefully gene-
rate some additional interest on
behalf of the business commu-
nity to contribute to the creation
of a Visitors Center for Sun City
of a style, quality and type that
we think is appropriate for the
area.” '

Ryerson said everyone from
area residents to hospital care
people to bankers have a “strong
vested interest in seeing Sun
City prosper, to perpetuate that
lifestyle and to communicate the
message that Sun City has

communicated over the years —
that it is a very unique and
special place to live.”

King said the Ambassadors
also hope to hire a full-time ex-
ecutive director-consultant
within the next 30 days to take
some of the burden off himself.
He is now an auction associate
with Larry Mesler Realty and

Auctioneers.
ing said many Ambassador

volunteers are now coming back
from summer vacations so the
group will start to gear up for its
fall fund-raising.

Distribution of Ambassador
bumper stickers has been slow
with only about 200 contributors
so far, King said. The stickers
are still available at the Am-
bassadors office in the Bell Plaza
Professional Building South.

King said the Ambassadors
have received some response

from the initial distribution of
the four-color Sun City broch-
ures printed several months ago.

“We've distributed 15,000 to
18,000 and residents have left
here with about a thousand of
the brochures on trips back East
and to the Midwest. We did get
an inquiry letter from Pitts-
burgh addressed to our post of-
fice box so we know they're
working.”

Once the Visitors Center is
finished, King said Ambassador
volunteers (and perhaps some
paid staff) will make the initial
contact with people visiting the
area to acquaint them with the
recreational facilities, homes and
other amenities.

He said the Ambassadors
haven’t formulated a plan with
the Sun City area Realtors on
how to proceed after the initial
contact.

at Bell

“The volunteers will sell them
on the community and the ame-
nities but that’s different than
selling them a property.”

King thought the Am-
bassadors might even be entitled
to a referral fee from the Real-
tors if they’re instrumental in
the selling of a Sun City home.
He said the Realtors in turn
should consider taking a more
active role in the promoting of
Sun City. “I think something
will be worked out.”

Jack Driver, a longtime Sun
City Realtor in charge of
O’Keefe Real HEstate’s rental
department, said, “The Am-
bassadors can become our
chamber of commerce to the
public. We have to recognize the
responsibilities we Realtors have
in the community.”
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Daily News-Sun, Sun City, Ariz, Tuesday, March 7, 1989

Home vacancies double,

Realtors say
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it's down to $69,000. Meade says Sun
Meade said the original asking price of this  City’s image has been tarnished by neg-
empty duplex last year was $85,000. Now  ative publicity. : :




Vacant homes hit
record high mark

First of two parts
By MIKE GARRETT
News-Sun staff

SUN CITY — The latest sta-
tistics on the number of listed
and vacant Sun City area homes
on the market reveal an alarm-
ing trend, local Realtors say.

An all-time high of 1,929
homes are now listed for sale in
the Sun City, Sun City West,
Youngtown, Westbrook Village
and Country Meadows selling
area of the Sun City Area Board
of Realtors.

Of that number, 1,260 are Sun
City board listings out of a total
of about 26,000 Sun City homes.

Of the 1,260 (not counting for-
sale-by-owner homes) 583 Sun
City properties are now vacant,
another record high, said Ken
Meade, owner-broker of Ken
Meade Realty.

Meade provided the figures
from the Sun City Area Board of
Realtors Multiple Listing Ser-
vice (MLS) book.

The Feb. 20 MLS book showed
264 vacant single-family Sun
City houses of the 651 listed.
There also were 319 vacant
condominiums of the 609 listed.

The 1,929 total listings as of
March 1 were 910 more than the
See Home, A5

— From Al

1,005 listings in the dJanuary
1987 MLS book, Meade said.

The January 1987 book also
showed 662 Sun City homes (338
single-family and 324 con-
dominiums) for sale. At that
time, 136 singlefamily and 183
condominiums were vacant, for a
total of 319.

That means almost a 100 per-
cent increase in Sun City list-
ings and vacancies in two years,
Meade said.

Tri-Star Realty owner-broker
Ken Plein said the vacant homes
at least were ‘“moving more
briskly than the occupied units,
because they're a lot more read-
ily accessible and easier to
show.”

But Plein said that many of
the vacant homes have recently
shown lack of ownership pride
and have been left in average or
below-average condition.

“They've got to keep their
property sharp if they're going
to expect to sell it,” Plein said.

But “they may also have to
take a lesser price than antici-
pated because of the supply-
demand ratio,” he said.

While the number of homes on
the market is up, overall sales
are dm_vn.

“In 1984, there were 1,738
sales recorded in the December
MLS book for the year,” Meade
said. “In 1988, the same Dece-
mber book recorded 1,511 sales.
In four years, we've lost 227
sales with more houses in the
area to sell.”

Plein said, “We have 110 per-
cent more inventory versus a 20
percent drop in sales. That
pendulum cannot swing much
further until we get a lot of new,
young homebuyers.

“To get people in their late

A S e e . . e~ _

50s or early 60s, you need at-
tractive properties to compete
with the new home sales because
the buyer now has such a signif-
icant choice,” Plein said.

“We've got to convince the
public we need new, fresh, peo-
ple in our community because
our median age has popped up to
about 74,” Plein said. “The way
to do that is to welcome these
people with open arms and let
the buyer feel he’s welcome.

“We also have to contain our
rec center costs. That means our
$300 transfer fee does not go up,
the $100 rec fee remains stable,”
Plein said. “If you tell the new
buyer he has to come up with
another $500 at closing, he flin-
ches. If those figures escalate,
we're going to have a real prob-
lem getting more buyers into our
market.”

Plein said buyers are moving
around who are interested in
buying properties and have re-
sponded to the Valleywide and
national advertising his firm has
done.

But Sid Menk, new president
of the Sun City Ambassadors,
said it's difficult for Sun City to
compete with the surrounding
new retirement communities
that spend $1 million or more a
year advertising their commu-
nities.

Meade agreed advertising, or
the lack of it, plays a role.

“Where do you think Coca-
Cola would be today if it hadn't
spent any money advertising the
past 10 years?” Meade asked.

Meade said the market figures
indicate that Sun City isn’t get-
ting its message out of state as
it should. That’s because the
community hasn't been mar-
keted since Del Webb Commu-
nities Inc. left in 1978 with its
annual million-dollar advertising
budget.

“This is the trend that's in
place,” Meade said. “Also, the
average market time (the time a
home is on the market before it
is sold) used to be 89 days a
couple of years ago. Now, our
average market time for the
(single-family) homes is 125
days. For condos it's a 159-day
average. But it's not uncommon
for condos to be on the market
for 300 days or longer.

“We have to get the message
to the public that their (Sun
City) house has gone down in
value,” Meade said.

He said he took the seven
more popular Sun City Phase II
and Phase III single-family and
condominium home models’ av-
erage selling price in December
1984, ’86 and '88 and averaged
them out.

“What I came out with was
there were 244 sales involved,”
Meade said. “The average of
those 244 sales had lost an av-
erage price of $7,425.”

Because . of an oversupply of
homes on the market, Meade
said the community needs “to
take the message of how great
the Sun Cities are to Albany
N.Y., Terre Haute, Ind., Min-
neapolis and other places.

“We need to have them see
what we've got and get them to
come and take a look at it. If we
could do that, this whole thing
would change.”

That of course is going to take
a lot more promotional money

. than the $15,000 the Sun City

Ambassadors raised last year,
Menk said. But how much

money will be needed and where
will it come from?

Next: Menk tells how he
hopes to get community-wide
support for promoting Sun
City and where the Am-
bassadors will try to raise the
promotional funds.
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Webb donates check, renews SC backing

.By MIKE GARRETT
News-Sun staff i s

SUN CITY — The Sun Clty
,Ambassadors received a check
_for $5,000 Thursday from Del
‘Webb Commumtles Inc. to be
-used as “seed money’ in the
- Ambassadors’ promotional cam-
“ paign of Sun City.
. Ambassadors President Sid
.Menk accepted the check from
"Chuck Roach, manager of Sun
City West and a Webb vice
\president, at the regular Thurs-
{day meeting in the Am-

bassadors’ Bell Plaza Profes-
sional Building office. The
amount nearly doubled the Am-
bassadors’ present operating
budget.

In presenting the check, Roach
said Del Webb Communities is
“in general agreement with your
objectives and we want to sup-
port your organization.”

He said Webb will continue to
support their efforts, recognizing
the company has a’ “moral ob-
ligation” to its. ‘original Sun
City. .

-

Roach said Webb’s current
$1.5-million advertising and
marketing campaign efforts are
geared toward the selling of both
Sun Cities.

Webb executives have ac-
knowledged concern recently
over declining property values
and a significant increase in the
number of homes on the Sun
City market. They are concerned
that their original Sun City
should never be thought of as

‘anything but successful as an

active ‘adult retirement commu-'

nity, Roach said.

Roach also outlined some
suggestions for “what the Am-
bassadors should do in develop-
ing specific goals and objectives
they could use in their future
promotional campaign.

“I pledge to you that I will do
whatever I can to help you in
your efforts,” Roach said. He
said that one of Webb’s primary
objectives is to eliminate the
antagonism and polarization

that has developed over the
years between Sun City and Sun
City West residents.

Roach and the Ambassadors
agreed that Sun City has to take
steps to improve the negative
image it has in the Valley. He
said all of the other Webb Sun
Cities have nothing but a posi-
tive image in the cities in which

they’re located.

'He said residents also shouldl

do something “to tear down the

e e ] |+

walls of isolationism” the coth-
munity has built up over the
years. :

l
Ambassador Advisory Com
mittee Chairman Denny Ryerson -
reported he is making progress
in his negotiations to find the
Ambassadors a more visible of-
fice location with a favorable
lease. He said an agreemerit
could be signed in a couple of
weeks at a location near 9
Avenue and Bell Road. = |-
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June 2, 1989

Mr. Ray Danford, President
RECREATION CENTERS OF SUN CITY, INC.
10626 West Thunderbird Blvd. -
Sun City, Arizona 85351

Dear Mr. Danford:

Jerry Svendson, the Sun City Ambassadors' Board, and I would
like to thank you for providing the opportunity to meet with the
Rec Centers' Board several weeks ago. We feel, as you do, that
it is important for us to work together for the future of Sun
City.

Certainly, the Rec Centers' Board plays a vital role in
managing the Sun City Rec Center facilities. These facilities
form the "heart" of Sun City, making your task crucial to our
Community's future.

The Ambassadors' Board has identified severél areas of
concern. These include:

1 The deterioration of some of the existing physical
facilities;

2 The high turnover in commercial real estate and
apparent failure of local business enterprises; and

1 The decline of home values.

The Ambassadors are committed to finding solutions to these
problems and have developed strategies to address underlying
causes.

First, we believe active promotion of Sun City as a success
story in retirement living is required.

Second, we believe a centralized location is needed for the
dissemination of information about Sun City, whether locally,
regionally or nationally. The establishment of a highly visible
and credible Visitor's Center would serve to renew the focus for
the marketing of Sun City as a success-tested adult community.

-

1221 East Osborn Road. Suite 101 + Phoenix. Arizona 83014-3339 * 1602) 266-1000
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Recreation Centers of Sun City, Inc.
June 2, 1989

Page 2

Third, the establishment of a Vacation Visitor's Program
would bring many outside visitors into Sun City to experience for
themselves the vibrant lifestvle available here.

As important as the future of Sun City is, we believe it 1s
critical that we begin immediately to meet the challenge of
providing for a successful future. Like any organization in 1its
infancy, we must obtain financial support to achieve the goals we
have set. Consequently, we request that the Recreation Centers
of Sun City consider a $10,000 contribution to The Sun City
Ambassadors. These funds would provide much needed and timely
support for the Ambassadors' "start-up expenses" and enable us to
begin presenting our Community in a more positive light.

The program outlined above will provide continued financial
support for the Rec Centers as each new resident will contribute
an immediate $300.00 toward Rec Center operations plus annual
membership and user fees.

We hope that you will realize the importance of the
Ambassadors' program and the necessity of Rec Center financial
support and participation.

Again, we thank you for permitting us to speak to your Board
and we look forward to your response.

N
Si@e Y,

DR:nh

Copy: AMBASSADOR ADVISORY COMMITTEE
Mr. Hank Raymond, Sun Health Foundation
Mr. Chuck Roach, Del Webb Corporation
Mr. Austin Turner, Sun Health Foundation
Mr. Sam Marocco, Daily News Sun

1221 East Osborn Road. Suite 101 « Phoenix, Arizona 85014-5539 « (602) 266-0010
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AMBASSADOR BOARD OF DIRECTORS
Mr. Sid Menk, President
Mr. Jerry Svendsen, Vice-President
Mr. Mortimer Reed, Secretary
Mr. Tom Nash, Treasurer
Mr. Eugene Jensen, Director
Mr. Ken Meade, Director
Mr. Bruce Norris, Director
Mr. John O'Keefe, Director
Mr. Bob Turner, Director
Mr. Elmer Biel, Director
Mr. C. Ray Brown, Director
Mr. Stanley Brown, Director
Mr. Paul Eskew, Director
Mr. Dave Fishell, Director
Mr. Al Foreman, Director
Mr. Jim Hawks, Director
Mrs. Betty Joachim, Director
Mr. Dick King, Past President
Ms. Pamela Meverhoffer, Director
Mr. Joe Rossi, Director

1221 East Osborn Road, Suite 101 « Phoenix, Arizona 85014-3539 « (602) 266-0010
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Ambassadors
find a place
to call home

By MIKE GARRETT
News-Sun staff

SUN CITY — The Sun City
Ambassadors have found a
home.

The group, set up to promote
Sun City, signed a 2%-year lease
with Westcor Inc. Friday to put
its Sun City Visitors Center in
the old Coldwell Banker real es-
tate office at the east end of The
Promenade Shopping Center at
99th Avenue and Bell Road.

The Ambassadors will share
the 1,368 square feet of office
space with the Sun City office of
Harris Trust Bank.

Ambassadors officials said
Monday they hope to have the
office open by late August.

Ambassador executive com-
mittee chairman Denny Ryerson
was the chief negotiator in ob-
taining the office. The president
of The Ryerson Co., which built
the Heritage retirement apart-
ments in Sun City, said the
Ambassadors wanted the visitors
center “to be a very quality ori-
ented facility that’s going to be
the focal point for distribution of
information materials about Sun
City.”

“The establishment of this vi-
sitors center is a symbol of the
revitalization of Sun City,”
Ryerson said. “It will be a visi-

ble reminder that Del Webb’s
premier retirement community
1s still a place to live the good
life affordably.

“It will be a place for anybody
coming to town to know they can
come here for information on
Sun City,” he said.

“It will provide a much-needed
distribution point for informa-
tion and literature showcasing
our many attractions and en-
couraging Sun City visitors to
become permanent residents,”
said Mortimer Reed, Am-
bassadors board secretary and a
Sun City Home Owners Associ-
ation board member.

The Ambassadors have re-
ceived funds to operate the cen-
ter and volunteer support from
area businesses and residents.

The group is planning a fund-
raising campaign in the fall, in-
cluding a variety show Oct. 29
in the Sun Bowl to help re-
acquaint residents with the Sun
City amenities.

Ambassador Bob Turner, who
also serves on the Sun City Rec-
reation Centers board, said
substantial contributions have
come from Merabank, Ryerson-
Heritage, Sun Health Founda-
tion, Ken Meade Realty, Plaza
del Rio and Del Webb Corp. to
help finance the venture.

Daily News-5un, Sun City, Ariz.

Tuesday, June 27, 1989

o

LEASED OUT — The Sun City Ambassadors have signed a

2%-year lease to locate the Sun City Visitors Center in the
old Coldwell Banker office on the east end of The Prome-

Ryerson said the lease signing
accomplishes the Ambassadors’
first goal of establishing a visit-
ors center in Sun City.

“We think we have done as
good a job in location, visibility
and credibility for something as

important as a Sun City Visitors

Center,” he said.

Turner and Ryerson said they
also were pleased they could lo-
cate the center next to the Bell
Recreation Center, which had
been the original target location.

As Sun City’s largest recrea-
tion center, Bell Center is a

News-Sun photo by Patrick Knight
'

nade Shopping Center. Tearing up the ‘/for lease’’ sign
are, from left, Ambassadors Denny Ryerson, Bob Turner, Al

Foreman and Ken Meade.

popular stop for the many
groups that tour Sun City. The
Ambassadors are now operating
an information desk at Bell to
distribute their Sun City litera-

" ture. Other Ambassadors litera-

ture is available at the Sun City
Home Owners Association office,
10401 W. Coggins Drive, and

Ken Meade Realty, 14650 N. Del
Webb Blvd. )

The Ambassadors hope to.
eventually be able to coordinate
all Sun City tours as well as
offer vacation packages to pros-
pective residents similar to the
promotion Webb Communities
ran when it built Sun City.
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Group putting new wrinkle in Sun City

Visitors center
designed to spur
sales of homes

By Holly D. Remy 7 /2 f7
The Arizona Republic

Age has shrunk Sun/City, leaving
the community with wrinkles and
worry lines.

In recent years, the population has
grown smaller, the average age has
climbed to 73, and the pace of home
sales, once the fastest in the Valley,
has slowed to a limp.

Now, the Sun City Ambassadors
want to turn back the calendar to Sun
City’s carefree younger days.

In a plan that seems more tactic
than tact, the 3-year-old group is
setting up a visitors center 1o snare
potential retirement-home buyers who
otherwise might slip away to compet-
ing communities.

The visitors center is expected to
open by mid-September. 1t will bubble
with charm and friendliness in the
Promenade Shopping Center at 99th
Avenue and Bell Road.

Its mission: to divert the non-stop
parade of taillights that since 1978 has
marched toward Sun City's well-pro-
moted sister community, Sun City
West.

“This is the world's premier retire-
ment community,” Bob Turner, an
Ambassadors Executive Committee
member, said Thursday outside the
storefront that will become the visi-
tors center.

“This is the place people come to
spend the rest of their lives on
vacation,” he said.

To live in Sun City, at least one
member of a household must be 50
years old. No one under age 18 can

live there more than 30 days without
permission from the Sun City Home
Owners Association.

In its youthful years, the early
1960s, Sun City was touted in national
magazines and ncwspapers as the
innovative brainchild of Del Webb
Corp. because it combined retirement
homes and endless forms of recre-
ation, something that had never been
done.

The company squired potential
buyers through the neighborhoods
and recreation centers. The buyers
bought. During the early 1970s, they
snapped up more than 2,000 homes a
year.

The population had swelled to
47,000 by the time Del Webb finished
building the community in the late
1970s. But in recent years, more
people have been leaving Sun City
than have been coming there to live,
and the population is estimated at
roughly 45,000.

“Since Del Webb moved out of Sun
City in 1978, it has been promoting
Sun City West,” said Ken Meade, an
Ambassadors director and president
of Ken Meade Realty.

“People go to see Sun City West,
and we more or less get the crumbs.
We have no industry that attracts
large numbers of people, and we have
no births, but what many people don’t
realize is that Sun City is itself an
industry.”

A new Ambassadors brochure
notes that 10 shopping centers, 44
banks, 26 churches, 10 stock broker-
ages, two hospitals and countless
medical clinics have sprung up solely
to serve Sun City residents.

But it is home-buying that the
Ambassadors want to sell.

“What we want to accomplish is to

— See SUN CITY, page 4

Michael Meister/The Arizona Repubiic
Ambassadors board member Bob Turner (right) discusses plans for the visitors
center with Denny Ryerson, who helped obtain space for the facility.

— SUK CITY, from page 1

promote the Sun City lifestyle,”
Turner said.

He said that the community has
been hurt by & popular notion that
many Sun City homeowners have a
split-level social conscience, donating
time and money to children in nearby
Surprisc and El Mirage but then
retreating behind whitewashed walls
to & child-free environment.

To dispel such ideas, the Ambassa-
dors will pull out all the stops at the
center.

A videotape and slide show will
introduce visitors to the community,
Meade said.

Racks will display fliers and bro-
chures about area recreation and
culture,

Volunteer guides, called envoys,
will conduct personalized tours of the
neighborhoods and recreation centers
as Del Webb sales people once did.

Seasonal residents will be encour-
aged to take brochures about Sun City
wherever they spend the summer. All
residents will be invited to a rally in
support of the community on Oct. 29.

Money to pay for the activities will
come from memberships that the
Ambassadors intend to sell, Meade
said. The membership prices have not
yet been determined.

“The important thing is the in-
volvement of the residents, just like
they are involved with the Sun City
Prides and the Sheriff’s Posse,” he
said.

The Prides patrol the streets twice a
week to pick up litter, and the posse
helps the Maricopa County Sheriff’s
Office patrol the streets daily for
lawbreakers. Both groups are made up
of residents who are volunteers.
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Early donations

building up for
Ambassadors

By MIKE GARRETT
News-Sun staff

SUN CITY — Several busi-
nesses in the Northwest Valley
have come forward with dona-
tions of time, labor and mate-
rials to help make the Sun City
Ambassadors’ new Visitors Cen-
ter operational.

The Ambassadors don’t expect
to launch their major fund-
raising drive until October. But
initial Visitors Center contribu-
tions so far have added up to
about - $8,500 largely through
volunteer supphers who recog-
nize the center’s future value in
promoting this area.

Contributing their expertise

and materials to the Visitors

Center on the northeast corner
of The Promenade Shopping
Center, Bell Road and 99th Av-
enue, are Browner Building &
Design in Surprise, Palmer’s
Plumbing and Andy’s Electric in
Youngtown and House of Tiles
in Peoria.

Former MeraBank Sun City
area manager Paul Eskew has

donated much of the interior

furnishings.

In addition, Ken Meade Realty
of-Sun City-Sun City West has
prov:ded a telephone system that
is being installed by Andy Paul,
a retired AT&T Telephone
Pioneer from Sun City West.
The Telephone Pioneers Club is
a group of retired telephone
company life members.

“We just volunteered to do
this to help the Ambassadors,”
Paul said. “We will do the in-
stallation of all the office’s tele-
phones.”

General contractor Phil
Browner, owner of Browner
Building & Design, has probably
the largest investment — several
thousand dollars worth. He said
he is fireproofing and finishing
the dividing walls and partitions
separating the Visitors Center
from Harris Trust, which will
share the old Coldwell Banker
office with the Ambassadors.
Browner also will supervise the
overall project and take care of
the legal permits.

Rob Freund of Palmer’s
Plumbing is doing all the
plumbing for the bathroom,
vanity and coffee room.

Andy’s Electric owner Paul

‘““Andy’” Andresen is re-

arranging, the lighting and wir-
ing and will install new electri-
cal outlets.

‘With all the donations, Am-

bassador Executive Committee
member Ken Meade said the
original opening of mid-
September will remain on
schedule.

He said the Vistors Center
still needs paint and a painter,
carpeting and an installer,
plants, lamps and other. decora-
tions, plus various office equip-
ment, including a working cop-
ier. '

“The Ambassadors are ' es-
pecially pleased with this gen-
erous response from our neigh-
bors outside Sun City,” Meade
said. “It is an indication of the
tremendous surge of support we
are receiving in providing a

rallying point for Sun City’s

revitalization.”

gue
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LENDING A HAND — Andy Paul of Sun City West finds a Phi! Browner, left, of Browner Building and Design, talk
spot on the floor to work on the telephone system in the Sun over the blueprints for the project with Ken Meade and Bo!
City Visitors Center, on 99th Avenue and Bell Road. Below, Turner of the Ambassadors.
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By Holly D. Remy
The Arizona Republic

Tradition holds that neighbors
welcome the new guy on the block
with casseroles and cookies.

But the Sun City Ambassadors’
neighbors have thrown tradition out
the window, instead bringing tile,
furniture and electrical wiring.

The Ambassadors, a group formed
three years ago to promote Sun City,
recently announced plans to open a
visitors center in the Promenade

+ Shopping Center at Bell Road and

99th Avenue.

The purpose of the center is to
convince prospective home buyers
that Sun City is a good place to live.

“We're getting assistance that we

about recreation and culture and will
offer a videotape and a slide show to
introduce visitors to Sun City.

ALLAUNA KwPUBLIC, August 7,

-.--.-l- —-!

“Visitors center in’Sun "City ™
‘nears completion with glfts

didn’t expect from business people in
the surrounding communities,” Bob
Turner, an Ambassadors executive-
committee member, said Tuesday.

The  visitors center is expected to

. open by mid-September.

It will stock fliers and brochures

Volunteer guides, called envoys,

will conduct tours of the neighbor-
hoods and recreation centers. The
Ambassadors hope to launch a fund-
raising campaign this fall to finance
visitors-center activities.

Meanwhile, the group is accepting

— See VISITORS, page D

Vlsu:ors center. -
~neap com_pletlgn .
vglth som _"’“help
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— VISIT ORS from page A
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Local groups reaching out to senior tours

By MIKE GARRETT

Daily News-Sun staff

| "SUN CITY — The Sun City
| Ambassadors, Northwest Valley
' Chamber of Commerce and local
Realtors are starting their fall
push to promote the community
by trying to reach out to the
many senior tour groups criss-
crossing the United States.

The Ambassadors, chamber
members and various Realtors
say they’re trying to ensure that
the Sun Cities and surrounding
communities are a main stop-
over so the tourists may see
firsthand why the Sun Cities are
considered the retirement capital
of the world.

They are now trying to work
|together to lay the g'roundwork
for the more than 20 senior
tours that have expressed an in-
terest in coming to the Sun
Cities over the next six months.

“We are the premier adult re-
tirement communities in the
world and. more people need to
realize that,”” said Tom
McCanna, chamber executive
director. “If there was a Super
Bowl championship of retire-
ment communities, we would
win, period. We would win be-
cause there would be a huge
team effort coming together to
get the ball across the goal line.

“We're not taking a backseat
to anyone,” he said. “We have

certain bragging rights ‘es-’

tablished over 30 years.”

The chamber is also gearing
up to send members to the more
important national senior expos
where they will man booths and
distribute brochures and maps.

Mailings to tour groups and
expos have already started.

“At the end of July we sent
some of our brochures up to
Sacramento (California) to a
senior show attended by about
5,000 people,” said McCanna.
“On Nov. 3-5 in Los Angeles,
there is a prime-time expo for
seniors. We will have a booth set
up where last year 100,000 sen-
iors went through.”

On Nov. 10-Nov. 12, San
Diego has a seniors expo that
annually attracts 25,000 to
50,000 people. And on Oct. 1, the
chamber will have its former
president, Chuck Rogness, in
Sioux Falls, S.D. :

“A special list is being made
of the hotels and restaurants in
the area and some of the things
the people can do when they
visit. i

“The reason we're going after
the senior tour groups is they set
up tours of 20 to 40 people at a
time who might be interested in

If a tour comes in
from Michigan we’re
?omg to have people
rom Michigan go on
the tour bus and tell
them about the Sun
Cities. We also want to
introduce them to
Peoria and Glendale,
too.’

Tom McCanna
Northwest Valley Chamber

eventually moving to our area,”
McCanna said. “The reason for
the maps and brochures is that
we want to show everybody
everywhere we have more than

. just cotton fields and golf courses

in the Northwest Valley.”

The chamber coordinated six
senior tours last year and are in
discussions for 11 tours sched-
uled from November through
April, said McCanna, who will
be in San Antonio, Texas, this
week.

“We made a study where most
of the people come from who live
here and we're targeting those
areas the heaviest. We have a

lot of people from California who
live here now so we're targeting
that market heavily.”

Anna Krzywiec, Windmill Inn
marketing director and chamber
membership chairman, said she
will be in the Chicago, Mil-
waukee, Portland, Ore., and
Vancouver, British Columbia
metropolitan areas over the next
few weeks as part of her Wind-
mill and chamber promotional
efforts.

Sun Ridge Retirement Com-
munity people have ‘also been
doing the same thing.

Bob Turner, a member of the
Ambassadors executive board,
has been talking to Chicago-
based Lampert Tours and its
Retirement Concepts division to
ensure their senior tours will
include the Sun Cities on their
itinerary.

“So far we have ‘scheduled

nine for the next year,” Turner

said. “They will visit Sun City
along with other" Arizona re-
tirement areas.’

Turner said Retirement Con-
cepts has had more than 6,000
responses from a series of mag-

azine articles asking new retir-

ees about their retlrement area
preferences.

“What it’s all about is to look
before you retire. They’'ll come

out and look at the Sun Cities,
Vistoso in Tucson, Leisure World
and Sun Lakes.

“We’ll have a chance to show
them around Sun City, meet
with them and give them a
media presentation.”

Turner hopes those tours will
start at the new Ambassadors
Visitors Center at The Prome-
nade Shopping Center, Bell Road
and 99th Avenue.

Because the office’s construc-
tion is mostly through volunteer
help and it’s still lacking carpets
and cabinets, Ambassador
spokesman Ken Meade said the
office probably will not open un-
til sometime in October. The
drywall and plumbing should be
finished in a few days, he said.

Turner said he and or other
Ambassadors likely will lead the
tours.

“We may give them a video
cassette on the start and history

of Sun City. Then we’ll probably

show them the recreation cen-
ters, golf courses and have a few
open houses so they can see the
kinds of places for sale here.”

Sun City Area Board of Real-
tors executive officer Nancy
Gray said the Realtors will co-
operate in that respect, trying to
find a good cross section of six to

eight - open houses and retire-
ment centers for showing.
McCanna said that his people
will not be trying to sell houses
but a lifestyle in keeping.with
Del Webb sales tradition.

Turner said he feels resxdents
will cooperate in welcoming tour
groups to their communities,
noting that many have asked
how they can help. Some have

already served as Sun Clty tour
spokesmen.

“We're trying to coordinate
everything and not duplicate ef-
forts,” McCanna said. “It has to
be a team effort.

“If a tour comes in from
Michigan we're going to have
people from Michigan go on the
tour bus and tell them about the
Sun Cities. We also want ta in-
troduce them to Peoria and
Glendale, too.” r

McCanna said all the pgople
workmg to promote this -area
can't let their own egds and
agendas stand in the way.

L]

“I don't care who gets credit

for what. I don’t want the credit

to fall on me or somebody else.

It's that team that scored the

points. We have to work -to-
gether in order to survive.”
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f|red up over promohon

By P. ATWOOD WILLIAMS
Daily News-Sun staff

SUN CITY — It was show and
“tell in the Sun Bowl Saturday
afternoon.

The Sun City Ambassadors
told their story and residents
showed off musical, vocal and
dancing skills.

The 1,500 spectators basking
in the late-day sun loved it.
Some may have been there for
the entertainment, but they
went away with a mission, ac-
cording to the hosts.

“You are all ambassadors,”
said master of ceremonies Jerry
Svendsen. The refrain was ech-
oed by Sid Menk, Ambassador
president.

“Businesses and residents, we
need you ... it's a great place
to live,” said Svendsen, who as
a Del Webb Corp. employee did
his first master of ceremonies
stint in the Sun Bowl on Nov.
28, 1966 — the day the en-
tertainment center was dedi-
cated.

“When Del Webb moved out,
Sun City began to play Rip Van
Winkle,” Menk said. “Sun City
is now in competition (with
other communities) for the four
percent of the population who
choose to move to retirement
communities,” Menk said.

Awards were given Saturday
to merchants and contractors
who provided the remodeling
and fixtures for the new Sun
City .Visitor Center, which
opened Sunday in the Prome-
nade Center at 99th Avenue
and Bell Road.

While negotiating leases for
the conversion of the center, the
Ambassadors were provided
space by Helmsley-Spear Na-

tional Realty.
Menk introduced the Am-
bassador’s . officers, vice presi-

dent Svendsen, secretary Mor-
timer Reed and treasurer Tom
Nash, and gave credit to in-
dividual board members for
their contributions.

Enjoying the show from a seat
down front on the grass was
volunteer Lilah Sommers, who
has been working in the office
for 1% years. She greets guests

with a smile and encourages
them to move to Sun City.

“I hope I'm doing something
for the community. I send out

‘brochures and schedule the

VCRs for people wishing to
show videos to friends from back
home,” she said.

Resident Marie Atwood said:
“The visitor center is a great
idea. We need to do something.
‘We’ve gotten sleepy.”

Sid Huntley. agrees that Sun
City has needed the Am-
bassadors for a long time to
“make us more widely known
and bring in more people.”

“If they carry through with
half the things they're planning,
we’ve got it made,” Lou Loobey
said of the Ambassadors.

“It’s great to have some place
to bring visitors,” said Perry
Simmons. “I plan to bring my
brother-in-law in to the visitors
center.”

“We need a lot more younger
people to use our facilities,” Ray
Lockwood said. “Many of us are
too old to play golf, and others
have moved into retirement

Daily News-5un photo by P. Atwood Williams
RALLY FOR AMBASSADORS — About 1,500 people
Saturday enjoyed entertainment provided by the Sun City
Ambassadors in the Sun Bowl. On stage are the Sun City
Steppers.

homes.”

““The Ambassadors are
needed. I'm glad they’re here.'

The advertising sort of fell
down. I plan to volunteer to
help,” said Maggie Lockwood,
former director of a senior citi-
zens center who once brought a
busload of people to visit Sun
City.

For the show portion of the
rally Saturday afternoon, the
Sun City Concert Band, directed
by Walter Mack, performed
several selections, the Sun City
Steppers strutted and tapped
through several numbers, sop-
rano Barbara Schiefelbein sang
"Happy," “The Sounds of Mu-
sic’” and ‘‘Make Someone
Happy” and Sun Cities Sym-
phony musician W. Bob Roberts
performed two numbers on the
trumpet.

Earlier, songwriter/en-
tertainer Johnny ““Dutch”
Schultz led the group in singing
“God Bless America, ” “Amer-
ica the Beautiful” and his own
composxtlon “Sun City, City of
Beauty.”

1989
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Ambassadors christen n

:By MIKE GARRETT
:Daily News-Sun staff
% SUN CITY — The Sun City
Yisitors Center officially opened
for business Sunday afternoon.
3 Residents and Sun City Am-
iassadors were on hand for the
Bccasion to see Maricopa County
Supervisor Carole Carpenter cut
the ribbon and culminate a
three-year effort by the Am-
bassadors, area businessmen
#nd Sun City volunteers.
2 "“This is the end of the begin-
Ring,” said Ambassador Presi-
dent Sid Menk. He said the
nter, at the east corner of the
Promenade Shopping Center
$9th Avenue and Bell Road, be-
fongs to the residents and will
be used by the Ambassadors and
their volunteer staff as a pro-
motional vehicle for Sun City.
; Office manager-volunteer di-
rector Norma Pitcairn said she
has a staff of 120 volunteers to
help her operate the center. It
will be open 9 a.m. to 4 p.m.
Monday through Saturday and 1
to: 4 p.m. Sunday. Telephone
numbers are 977-5000 or 974
%)021. Pitcairn said she is still
looking for more volunteers.
4:8un Citians sampled the cen-
fer Sunday by checking out the
mdny available promotional

R

brochures or viewing one of
three videos in the special video
room.

Next-door neighbor Harris
Trust Bank also will make its
conference room available to the
Ambassadors.

The videos depict the Sun
City story that was done several
months ago by Channel 5, an
updated version of an old Del
Webb Sun City promotional
tape and one done on Arizona
by former Sen. Barry Gold-
water. .

The Ambassadors hope resi-
dents will make free use of the
Visitors Center by sending the
promotional items to their
friends and relatives in home-
towns. N

The Visitors Center also will
be a stopover for the many tour
groups expected to come
through the area in the next
year starting in December.

Bob Turner, Ambassadors
tour coordinator and board
member, said he has at least 11
tours lined up between Dece-
mber and May. :

Tom McCanna, executive di-
rector of the Northwest Valley
Chamber of Commerce, said the
chamber has another nine or so
tours scheduled for the same

period. He said the chamber will

help: coordinate the tours
through the Ambassadors.

Funding the center to keep it
\?pen is the next major hurdle
acing the Ambassadors. Turner
estimates that any major fund
drive will have to depend on
residents’ contributions.

“If every Sun City home gave
$25 a year it would completely
fund our center,” Turner said.
“If our promotional efforts
raised their property values by
$1,000, that would more than
offset their contributions.”

Menk said: “If we can pro-
mote the Sun City lifestyle, that
will boost the real estate values
here. In that respect, most of
the Realtors here have been
very supportive of us.”

Martha Moyer, spokeswoman
for Del Webb Communities Inc.,
builder of Sun City, said Webb
will be working closely with the
Ambassadors as part of Webb’s
own recently launched cam-
paign to build Sun City’s image.
This summer Webb donated
35,000 in seed money to the
Ambassadors.

Moyer said additional funds
from that campaign likely will
be made available to the Am-
bassadors in the future.

foo

ew visitors center

VISITORS CENTER OPENS — Sun City
Ambassadors President Sid Menk, standing
on chair, left, addresses the crowd Sunday
at the opening of the Sun City Visitors
Center. Next to Menk from left, are Pitre
Chrysler-Plymouth General Manager Jack

Daily New-un pho.to by Mike ;rnﬂ
Finley, Ambassador board member Betty
Joachim, Ryerson Co. President Denny
Ryerson, Maricopa County Dist. 4 Super-
visor Carole Carpenter and Paul Eskew,
former MeraBank Sun City regional man-
ager.
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Webb joins effort to promote SC

By LAURIE HURD-MOORE
Sun Cities Independent

The Sun Cities may be Ari-
zona's best kept secret.
Looking to spread the good
word about the retirement
communities it founded and
developed, the Del Webb
Corporation has announced
plans for a major campaign to
promote the Sun Cities.
- Webb Corporate officials
announced Oct. 24 they
would be funding a two-part
Sun Cities program designed
to build a positive image of
Sun City and Sun City West.
Beginning in 1990, Webb
will spend $250,000 to pro-
mote the Sun Cities, says

Chuck Roach, Del Webb
general manager for Sun City
West.

Handled by the corpora-
tion's public relations depart-
ment, "The Sun Cities Care"
promotion is designed to in-
form other Valley communi-
ties of the positive things be-
ing done by residents of the
Sun Cities.

Webb also plans to sponsor
tours and encourage local
volunteer groups to interact
with other Valley communi-
ties. )

The news is encouraging to
another local group organized
to promote Sun City.

"We see this as a positive.
This has to benefit us," says

Ken Meade, director of the
Sun City Ambassadors.

The Ambassadors is a non-
profit corporation, dedicated
to promoting and revitalizing
the Sun City image throughout
the United States.

Whereas most of Webb's
efforts will be concentrated on
building a positive image of
the Sun Cities here in the Val-
ley of the Sun, the Ambas-
sadors are looking to promote
Sun City nationally.

The group recently opened
the Sun City Visitors Center in
the Promenade Shopping
Mall.

Webb's general manager

See EFFORTS, page 24
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From page one

says they plan to work closely
with the Ambassadors
organization, providing re-
search material and writing
assistance.

"We've made them cogni-
tive of the fact there is a prob-

- lem," says Mr. Meade.

"The number of houses
(for sale) has been rising, but
the resale has been shrinking.”
"Fortunately,” he adds, "we
may have hit bottom. Sales are
five to 10 percent ahead of last
year."

Still, he says, residents are
the "biggest investors” in Sun
City and they, too, should be
assisting the Ambassadors.

"It is like purchasing a
$60,000 certificate of deposit.

"Five years later, the C.D.
holder goes back to the bank
and the bank says they'll give
them $45,000 for it. The per-
son would be shocked.

"This is happening with the
home values out here," Mr.
Meade explains "Residents
need to support our efforts."

The Sun City group is cur-
rently conducting a fund-
raiser to enlist the fixed finan-
cial support of area busi-
nesses.

Residents, are also being
asked to volunteer their time
anQ/qr_Lheir money to assist in
acuivities such as the distribu-
tion of flyers and brochures,

This literature promoting
Sun City is directed at all 50
states, says Mr. Meade.

Mr. Roach agrees with Mr.
Meade. The ultimate and
eventual responsibility of
promoting the Sun Cities will
be left up to the homeowners,

"We envision the $250,000
(the overall Sun Cities Care
budget) to be seed money," he
says.

“This is something to get
the" program started.

We want the people and
the groups 1o carry the project

on indefinitely," says the
general manager.,
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Sun City

Ambassadors’,

Webb’

programs don’t compete

By MIKE GARRETT
Daily News-Sun staff

~ SUN CITY — The Sun City
Ambassadors and Del Webb
Corp.’s new Sun Cities Care
Program basically have the
same mutual goals.

But the Ambassadors needed
some reassurance that the
$250,000 Webb program wasn’t
going to duplicate or eliminate
their best intentions.

Nothing could be further from
the truth, according to Webb
officials, who want to clear up
any misunderstandings that
their new public image  cam-
paign may have created in the
eyes of the Ambassadors and
residents.

Ambassadors President Sid
Menk raised the issue because
neither he mnor Ambassador
board members were consulted
about the outreach program
prior to its public unveiling last
month at a Webb dinner.

The cares grogram is designed
to improve t un Cities image
in the rest of the Valley. But
it's not designed to financially
promote Sun City nationally,
said Webb officials.

“Some of the Ambassadors
were wondering what was going
on,” said Menk. “Some people
said if Del Webb is going to do
this, what purpose do the Am-
bassadors have? It occurred to
us that we needed some clarity
as to what our relationship is
with Webb, how the Am-
bassadors relate to their pro-
gram and how Webb relates to
the Ambassadors.

“Without denigrating Sun
City West I think our eventual
destiny should be together,”
said Menk. “We have to play
catch-up ball. In this arrange-
ment it’s very important that
we have interconnection and
interplay so that the right hand
knows what the left hand does
and that we are co-equal part-
ners.”

Menk said the Ambassadors
don’t have Webb’s capital but
they do have the residents’

- support in trying to promote
Sun City.

Ken Plonski, Webb Corp. di-
rector of public and community
relations, stressed that the
Ambassadors are an integral

‘What we need to
do now is plant a seed:
| think without our !
direct involvement, the
Ambassadors are in a
way that seed. They
are assuming the role
of promoting these
communities that Del
Webb has done in the
past. In essence really,
it is up to the residents
of these communities to
nurture that seed

Ken Plonski
Webb director of public

and community relations

part of the cares program now
that Webb is refocusing its cor-
porate efforts on developing ac-
tive adult retirement commu-
nities.

“We have to ensure Sun City
continues to prosper because it’s
always going to be associated
with Del Webb,” said Plonski.
“The image of that community
and its future is very closely
tied to the future of the Del
Webb Corp. We have to make
sure that the legacy of Sun City
is a very positive one.”

But enhancing the commu-
nities’ public image and sup-
porting them financially after
buildout are incongruous.
Plonski and Sun City West
General Manager Chuck Roach
said they hoped that Sun City
West will eventually have its
own Ambassadors to promote
that community after Webb
pulls out in three to four years.

Likewise, they say it will be
up to the residents to help fund
any promotional campaigns be-
cause Webb will be bmldmg its

Sun Cities elsewhere and its
first priority is to make money
for its shareholders.

“The 30-year commitment
we've had to these communities
up to this point is unmatched i m
the annals of development,”
said Plonski. “What we need to
do now is plant a seed.,

“I think without our du'ect
involvement, the Ambassadors
are in a way that seed. They are
assuming the role of prom
these communities' that De
Webb has done in the past. In
essence really, it is up to thé
residents of these communities
to nurture that seed along. *

“We have supported the Am+
bassadors from the start and
will continue to support the
Ambassadors in whatever ways
we can because of what they're
doing in promoting these coms
munities,” said Plonski. 2

Menk said Webb has reas
sured him of its commitment
and thinks the two will work
closely together in future years. .

Plonski said he and Roach are
planning to sit down with the
Ambassadors executive board on_
a regular basis so each group
can update the other on current
plans and activities.

Their first specific cooperation
will be Sun City’s 30th an-
niversary celebration in Janu-’
ary. June Scott Darby, Am.’
bassadors public relations.
committee chairman, and Mar-,
tha Moyer, Webb manager of
public affairs, will co-chair the;
effort. “It is very much a coop-
erative venture between us,”
said Darby. .

“The Ambassadors are not ins
a position to fund a 30th an-:
niversary because it can be
quite expensive,” added Plonski..
“We're looking to the Am-.
bassadors to provide the man-;
power and we're providing the
necessary financial resources:
and historical perspective.”

Menk said the Ambassadors-
are forming their own market-.
ing committee to take over,
Webb’s former role.

“What they’re saying is.
they’re helﬁmg the Sun Cities’
image in the Valley. But when
they do their national market--
ing, Sun City West is their for-
cus,” said Ambassadors Vice-
President Jerry Svendsen.
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Sun City Ambassadors

More than gooduwill, they promote
community pride and spirit

SOON AFTER the Sun City
Ambassadors opened the Sun City
Visitors Center, both residents and

non-residents began frequenting
the facility. Ambassador board
member Denny Ryerson
spearheaded the concept in early
1989 and in November the center
opened its doors to the public.

——

Rotary, Lions and Kiwanis clubs).
Their message was that Sun City
still requires the support and nur-
Lturing it once was getting from the
Del Webb Corporation. It still
needs to be creatively and com-
prehensively promoted.

lLocal residents were ac-
customed to basking in the warm
glow of Sun City’s worldwide
reputation as the premier retire-
ment community. The facts were
becoming clear now. While the
retirement-living market had be-
come more competitive, no one
was beating the drum for Sun
City anymore. And if it were to
happen, Sun City businesses
would have to do it.

With patience and determina-
tion, the Ambassadors began
gaining the attention of the local
populace. In early 1989, the or-
ganization’s board of directors
expanded to 21 members. [t
strengthened itself by adding
representation of three members

by Tom Nash

T wo particularly American
traits contributed enormously
to the success of Sun City:
Mobility — the willingness to
move from place to place in
response to a more attractive com-

4
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bination of amenities, services and
taxes.

Volunteerism — the willingness
to get involved in local civic associ-
ations for the betterment of the
community.

One gave the community its life,
the other its soul. Together they de-
fine the spirit of the place.

It is a major irony that one of
these crucial traits — mobility —
now seems to be working in reverse
in Sun City. After two or more de-
cades of active retirement, many
longtime residents are opting for
congregate and life-care complex-
es that have been built in or near
Sun City. Older retirees have been
moving out faster than younger
]'Util'CL‘S are muving i]'\.

Recognizing this trend, a cadre
of influential residents and busi-
ness leaders incorporated as the
Sun City Ambassadors in the fall
of 1986. This group, led by its first
president, Dick King, hit the “rub-
ber chicken and 5_,mund peas” cir-
cuit (luncheon meetings of local

KEEPING WITH the easygoing pace
of Sun City, the Visitors Center offers
its guests the chance to sit and chat in

a cozy “livingroom”’

each from the boards of the Recre-
ation Centers of Sun City, Inc. and
the Sun City Home Owners As-
sociation.

AMBASSADORS, cont. page 52

area.
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Three new board members
brought their considerable gifts and
business acumen to bear.

Sid Menk, a retired Presbyterian
minister, took over as president and
public spokesman.

Ken Meade, a local realtor,
Fraphically illustrated the potential

osses homeowners would face if
they didn’t join the cause.

Denny Ryerson, a developer and
operator of qucalc retire-
ment-living complexes with busi-
ness interests throughout the
Valley, rallied the Ambassadors
board around his concept of a Sun
City Visitors Center. After four
months of complex, multilateral
lease negotiations, he obtained a
highly visible property at
Promenade Mall at the corner of
Bell Road and 99th Avenue.

Meade recruited an army of
volunteer tradesmen to carry out
Ryerson’s interior design, and last
November the Sun City Visitors
Center opened. It is a destination
point for tours and individual
visitors.

Volunteer residents serve as
hosts, hostesses, and tour guides,
providing orientation and sﬁowing
videocassettes with historical and
present-day perspectives. Visitors
also are furnished with passes to
the recreational facilities, informa-
tion on the local hospitality indus-
try, and glossy, upbeat brochures
detailing the many and varied joys
of Sun City life.

After the center opened in
November 1989, Bob Turner,
another board member with an ex-
tensive background in sales, took
on full-time solicitation of local bus-
inesses. The response has been
gratifying and demonstrates the
commitment of business owners to
the community.

Sun Life

The Ambassadors also have
challenged Sun Citians with “an
opportunity in work clothes,” and
in characteristic Sun City fashion,
hundreds of residents have com-
mitted themselves to this new
avenue of volunteerism.

Sid Menk has recruited a strong
marketing committee headed by
longtime TWA executive Frank
Smith. Smith selected resident Jim
Bailey to head public relations. Ad-
vertising leadership went to Pat
Cavitt, administrator of El Dorado
of Sun City. That marketing team
of a dozen qualified people earli-
er this year presented to the board
a detailed business plan, funding
program and marketing campaign.

As they look to the future, the
Ambassadors’ top priority is to
fund an ad campaign in national
publications that will cater to new
and prospective retirees. This ef-
fort will require a broad base of
support.

Denny Ryerson continues to
urge development of a small
“street of dreams.” This series of re-
sale “model” homes would
demonstrate that some creative de-
sign plus a few thousand dollars
can work magic in contemporizing
Sun City single-family and con-
dominium units built more than 20
years ago.

And while longtime Sun Citians
enter new retirement phases, the
Ambassadors are seeking to attract
“active” new residents who will
enthusiastically take to Sun City’s
two lakes, seven recreation centers,
11 golf courses and more than 350
recreational, cultural and volunteer
opportunities. Q

March/April 1990
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EVERYTHING you want to know about
Sun City can be found at the Visitors
Center, as these folks discovered.
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Ambassadors'

role as critical

By PEG KEITH
Sun Cities Independent

The Sun City Ambassadors arc
at something of a critical point,
because of what was accom-
plished last ycar, with the Visi-
tors' Cenler taking the Icad, says
Tom Nash, new president of the
organization.

Now, the organization intends
to sct the active agenda.

While the Ambassadors finc-
tunc their program, thcy compli-
ment the activities of the North-
west Valley Chamber of Com-
merce.

The Ambassadors, though, arc
morc focused on specific con-
cerns, says Mr. Nash.

“Onc of the things thc Ambas-
sadors have to do is solicit the
support of the community and
make certain that the community
shares our concems.”

Last year, not 10 percent of
Sun City residents were aware
that thé Ambassadors cxisted.
Now, the new board president
estimates the number at 75 per-
cent.

The Visitors' Center, with a
successful opening, has enjoyed
high visibility in its new location
in Promenade Shopping Cenler,
at 99th and Bell Road.

Still, it's supported almost ex-
clusively by business.

The Ambassadors board of
directors is about half and half
business and community mem-
bers, says the ncw president.

As he assumcs the leadership
role, he sees the representatives
from the business community as
more pro-active, while the rest of
the board is more comfortablc
wilh the status quo.

“To what extent does the
community share our concerns?”

. .he asks. “Have we identified a

. realiproblem that can bring the,

community together%

% The.No,1 problem, as he sces

“fit; will befor,Suri.City to main-
tain the’.quality~of life it has

kigstablished. ' #¥" e
The reality is that Sun City

't
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ave ‘a technique: for ‘the
k transfer of resources developed’
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from community causes.” '

“We have to have pcople will-
ing to support those kinds of
things, because they recognize
the value of these kinds ol enter-
priscs,” says Mr. Nash.

“They add to quality of lifc.
It's not exactly a quid pro quo,
but it's valuable to the commu-
nity.”

It's the same kind of thing with
these kinds of services. We have
to continuc them. “They bring (o
us valucs that were formed a
long time ago.

“It's not cnough just to find
buycrs of houses,” says Mr.
Nash.

“The Ambassadors arc con-
cerned about finding people ...

-~ with a verve for life, pcoplc who

arc used to living well; people
with high cxpcctations; pcople
who sce their retircment
fashioned with a special charm or
dirccted to special advantage —

not as an appendage.”

These are people, he says,
who have had a lot of cxpericnce
— and success — in the gut is-

sues of life: care and nourishment

of family, busincss, carcer, care
for aged parents.

We have 1o rely on contacts of
our residents, as well,” he says,
noting the Ambassadors have an
altractive brochure and other ma-
tcrial.

“Rotarians, Kiwanians, Lions,
ll}cy can cach one scrve as indi-
vidual ambassadors, in their ow
way. .

“All these ambassadors will £0
to the community with our his-

~tory, and ask the people to sup-

port us with funding that will en-
able us Lo get out and reach oul,
to advertisc in other arcas. We
can cnable and cncourage, train
them as to what they can do.”
The Ambassadors will be
talking to people who recognize

(OVER)
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the values of service. Pcople who
work in the community may sce
the values in the community
more readily than others who live
here,” he says.

“The Valley itself 'is such a
source of pcople moving to Sun
City; it hurts us when Sun City is
perennially reported in a negative
way.” , -

“The best thing that Sun City
could do, if the property tax re-
fund is rcturned, would be to de-
volc it to a scholarship fund for
Pcoria and/or Dysart High
School students. That would cs-
Lablish once and for all that pco-
ple in Sun City have sct aside an
issuc.”

During the 3 1/2 ycars that Mr.
Nash has worked in this
communily (as vicc president,
trust and cstatc administration di-
vision, Northcrn Trust Bank, and
as vice president of the Sun
Citics Arca Community Council),

his attention was devoted cxten-
s@;/cly to the Community Coun-
cil.

- “Ml felt we had to provide ser-
vices 1o meet needs of an aging
population,” he says.

I still belicve it is necessary,
for the Sun Citics, f

- “But Sun City can't losc sight
of its migsion: active rctircment.”

Across the line in Pcoria, there
arc facilitics that make it a busi-
ness supplying assisted living for
pcople who can no longer main-
tain themselves in their homes.

These facilitics have a place in
the full picture, he says.

“The public scctor, in the short
term, provides scrvices for peo-
ple who nced them; right now. In
the long term, there may be a
problem in locating the scrvices
they need.

""But in Pcoria, and in the Sun
Citics, you'll find catered scr-
vices; if you don't have the abil-

(oviER)



TR LN B B-m
f 1ty or rcs:hcncy to maintain active
retirement. It's perfectly suitable,
il'san enhancement.

"We have a social nciwork
where a person can live here
successfully, in any stage of lifc.

“But active retirement will al-
ways be the essence of Sun
City.”

In the short term, he concedcs,
there may be more people mov-
ing “across the line,” than therce
arc coming in.

That's where the work of the
Ambassadors begins. |

“We arc another avenuc of
volunteer involvement; we have a
special mission, all our own.”

It's a challenge, he says, for
pcople who arc in a stage of re-
tircment; with encrgy, time and
drive, who can work, as com-
mon agents. .

“We find pc]gplc who nced
care, rather thari provide carc ...
We neced people who can take
over responsibility. They are
pcople who have shouldered re-
sponsibilitics.”

The beauty of Sun City, Mr.
Nash says, is that pcople can be-
come dircctly involved (rather
than Icaving thosc tasks for thc
clected representatives). They can
provide the scrvices dircetly.

Encrgy that could be dissi-
pated in politics, can then be di-
rectly involved in scrvice to
ncedy.

“For Sun Cily to maintain ils
character, its placc in the sun, it

has to offer the direct involve- .

ment, rather than indircct in-
volvement.”
In order to find these pcople,

Mr. Nash says the Ambassadors
are trying to target compamcs
who arc down-sizing in terms of
cmployment.

He and the other volunteers arc
scckmg pcople who mcet the
creative carly retircment guide-
lincs; pcople who can be scrious
about retirement.

“We arc attempling to target
pcoplc in administrative posi-
tions, responsible positions; a
mix of people who arc csscnlnlly
like the ones who are here.”

R

THHOMAS H. NASH, presi-
dent of the Sun City Ambas-
sadors.

I

Now, the board president
says, they won't have to punch a
time-clock; they can commit (o
scrvice programs.

Now the husband is [ree Lo do
some of the things, perhaps, that
the wifc has been accomplishing,
through Junior League, philan-

- thropic organizations and scrvice

clubs.

As he has obscrved, successful
rctircment isn't an ending.

Initially, new Tretirces may
travel, lounge by the pool. But,
after a few ycars, they find that
they really have a need to getin-
volved.

“They become pcople who
catch the opportunily 10 express
the past that is in them.

“They just can't stop doing it,”
Mr. Nash says.

* ...That's Sun City."”

="
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OPEN FOR BUSINESS. The Sun City Ambassadors’ Visitor's
Center recently opened in the Promenade Center, 10001 W. Bell Rd,
Suite 157. The Visitor's Center is open from 9 a.m. to 4 p.m. Mon-

day through Saturday and 1-4 p.m. Sunday.
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v ISITOrS cenrter Is dun LIty draw..

By MIKE GARRETT
Daily News-Sun staff

SUN CITY — It’s 9:30 on a
busy Saturday morning at the
new Sun City Visitors genter in
the Promenade Shopping Cen-
ter.

People are going in and out
the front door, the telephone is
ringing and the five volunteers
at the center — Bob Turner, Mel
and Margaret Turner, Alvin
Rau and Dick Veazey — are
busy answering questions about
Sun City and its active adult
retirement lifestyle.

So far an estimated 1,400 vi-
sitors have come through that
front door just in January alone,
said Bob Turner, a Sun City
Ambassador and Visitors Center
volunteer. That’s up from the
estimated 500 visitors in
November when the center

opened and another 700 to 800
in December.

While many Sun City resi-
dents have visited the center to
get information on local events
or to pick up brochures to send
to friends back home, the out-of-
town traffic has been brisk, Bob
Turner said.

A check of the visitors’ regis-
ter shows people coming from as
far away as London, England;
Victoria, British Columbia; St.
Louis, Carver, Mass.; Man-
chester and Marshalltown, lowa;
Bonner Springs, Kan., Atlanta;
Westlake, Ohio; Cumberland,
Md.; Lakewood, Colo., and Cot-
tonwood.

In the register, they have
commented on how beautiful
they thought Sun City was and
one said Sun City is one of the
greatest cities in the world.,

That's music to the ears of
Turner, who said he has enjoyed
seeing Sun City through the
eyes of others over the past 2%
months.

He tries to answer all their
questions and there are many.

“We get a lot of people who
come in and want to know about
maps — ‘Do we have a map of
the area? They ask about taxes,
general property prices and ‘Do
we have rentals for two or three
months?’

“Most of the people from out
of town who come in have no
real idea what's here,” Turner
said. “They just see the Visitors
Center sign and come in.”

Turner said that when he has
the time, he personally escorts
visitors on a tour of the com-
munity, showing them the
houses, golf courses, recreation

Visitors discover -
Sun City’s charm

—From Al .
really impressed with it,”
Turner said.

Watching the tape Saturday
morning were John and Kathy
Anderwert of Edmonton, Al
berta, Canada. They are touring
the Valley for a week and said
they wanted to make sure they
saw Sun City.

“I saw something on TV once
about Sun City and we decided
to come down and see for our-
selves,” said John Anderwert.
“It's beautiful here. Do they
rent out condos in the winter?”

Anderwert said he has only
seen something similar to Sun

City in Palm Springs, Calif,, but '

that was priced higher.

Sun City resident Don Bit-
tenbender, a former president of
the Sun Cities Classic Car Club,’
dropped by to talk and inquire
about the possibilities of vol-
unteering his time.

“I think Sun City is the best-

kept secret of all the retirement

communities,” Bittenbender
said. “The only way we’re going
to lick it is to some way get a
compulsory deal — at least a
start of $25 a person, or what-
ever, to help promote the com-
munity. The Ambassadors need
an advertising budget.”

centers and Viewpoint Lake -‘!:j;
introduces them to residentsgs
when he can. T

“It's amazing the comme_‘h
we get from them,” Turner said3fi
“One guy from New Mexico said 3
he didn’t know there was any:%!
place in the world like this. We j#
showed him up one street and g}
down the other and talked about,|
the Prides and the posse, tl;.g,;_«',i
low taxes we have, the lack of_gj,

- crime, how clean the place is.”- .}

One Saturday morning\visitor !
was overhead to comment, “I.y
can’t believe what I see here.” - ::.

For those wanting to spend a ~
little time at the Visitors Cen-
ter, a 15-minute videotape of a
%gam originally produced on

O-TV Channel 5 video tape .
is shown giving the Sun City ,
story in a nutshell. “People are .-
See Visitors, A5 i
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By MIKE GARRETT
Daily News-Sun staff
= SUN CITY — Sun City retiree
-Jim Bailey knows the value of
-good public relations and pro-
“motion after a 35-year career in
“business, public relations, ad-
vertising and journalism.
uw~But the Sun City Am-
bassadors’ first salaried em-
ployee and new executive direc-
.tor realizes he can only go as far
as his bare-bones budget and
‘community cooperation takes
-him if the Ambassadors are to
“continue fulfilling their role in
promoting Sun City to the out-
side world.

»-The Ambassadors’ 20-man
;sboard of directors hired Bailey
to coordinate their large vol-
unteer staff, to help their fund-
ZJaising drives, to be their media

pokesman and to act as a business and residential com-

1-
E'I;gison between Sun City’s

New director

Daly News-5un
JIM BAILEY — Bailey is the
new executive director of the
Sun City Ambassadors.

munity.

WO

City Visitor’s Center. -

“In his new position, Jim will
provide on-site supervision of
the activities at the Visitors
Center and with me he will
develop and be responsible for
implementing our business
plan,” said Ambassadors Presi-
dent Tom Nash.

“I think this last year of the
Ambassadors was an excellent
example of the untidiness of our
business enterprises in their in-
itial stages,” he said. “The
Ambassadors have struggled
since our inception to provide an
organizational framework that
will enable our residents to be
effective Ambassadors in repre-
senting Sun City to the com-
munities they came from. :

“We've struggled to maintain
our volunteers so they can per-

form their tasks efficiently in
the Visitors Center and else-
where,” said Nash. “We feel we
have an obligation to economize
their time. So we're taking a big
step forward by putting behind
us our untidy beginnings and
appointing Bailey.”

Bailey said it will be his job
to try to maintain full coopera-
tion within his volunteer staff
and the community, and provide
the necessary leadership for the
Ambassadors to achieve their
goals and objectives.

“It's a matter of bringing
people together to help them
work together and keep them
working together for the good of
the organization,” said Bailey.
“Complete interaction is neces-
sary and, at the same time,
openness is necessary with peo-
ple and the media.”

Bailey said he believes Sun

City is still the greatest place to
live and his strong desire to
promote that belief to others is
the main reason he took the job.

“The board has offered me a
salary but it's so low it's piti-
ful,” said Bailey, an Am-
bassadors volunteer before he
took the job. “The point is I
don't care. I'm retired and I'm
here to work for the benefit of
the organization and the good of
the community.”

Bailey said his salary will
come out of previous contribu-
tions by the Sun City business
community until other source
funds become available.

Until the’ Ambassadors de-
velop a comprehensive and vi-
able residents’ fund drive,
Bailey said they will continue to
need the support of the business
and professional community.

Nash said the Ambassadors,

ks for love of Sun City

His appointment was an-.
nounced Thursday at the  Sun’

with Sun City residents com-
prising 12 of its board members,
are confident the residential
community is now fully aware
of the great need to promote
Sun City beyond its borders and
will financially support them.

Bailey said the groundwork
has already been laid for his
new responsibilities by former
Ambassadors President Sid
Menk and the quality people
who have been coming into the
Sun City Visitors Center.

Visitor Center records show
that 2,013 people visited tHe
center during February. Many
took Ambassadors promotion

brochures with them to dis-

tribute back home. :

Bailey said the two key words
to build on are community and

unity. ) :

ey
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‘*thore polished business approach”
"to the Sun City Ambassadors in its
efforts to successfully promote the
_édmmunity, the group’s president
“; Tom Nash, who recently was
"elected president of the Ambassa-
“dors, said it is time to straighten
the “untidy beginnings” that had
formed since the group began
about three years ago as an
all-volunteer effort.

Cring

Hiring a director. will bring
more organization to the group’s
goal of bringing new residents to
the retirement community, Nash
said.

On Thursday, he held a press
conference to introduce Sun City
resident Jim Bailey as the new
director.

Nash said Bailey’s leadership
and background in public relations
and advertising will help the
group, which “had been struggling
since its inception to provide a
framework of ideas to represent
the community.”

. “Today, we're putting behind us
our untidy beginnings,” Nash said.
His pronouncement came as a
surprise to Sidney Menk, who
until a few weeks ago had been
president of the Ambassadors.

While Menk was in office, how-
ever, he argued against the merits
of hiring gm executive director,
Nash said. That and other dis-
agreements led to the Ambassador
board deciding to elect a new
president, he explained.

Menk, who helped form the

group, was hurt by his dismissal.
“They just let me go without

notice. I thought the Ambassadors
could function through volunteer
strength but they didn’t agree with
me.”

Nash said his election as presi-
dent was not meant to be a slap to
Menk. “The board made the deci-
sion that officers should not put
down roots,” he said.

“Sid was opposed to compensa-
tion of a staff member,” he said.
But having a paid director will
help lend a more professional
appearance to the group, Nash
said.

To lure retirees, the group will

have to advertise nationally as Del
Webb did, Nash said, creating the

need for a more professional ap- _

proach, something Bailey can help
achieve,

Bailey, a Sun City resident for
three years, sees the job as a
challenge. ' ‘

“Some individuals would have
us think that Sun City has slipped
into (the) doldrums. That homes
have run down. That we are a
walled-in, self-centered, egotistical
community,” he said.

“These thoughts are far from
the truth, as Sun City'is not a

PROMOTE

frequently court visitors to t

Vaﬁey. In February, about 2,0(};8

people visited the Ambassadors

center in the Promenade shopping

center, on the southwest corner of

gQ:h Avenue and Bell Road in Sun
ity.

Nash, a former banker, is ex-
cited about bringing new résic?e::s
to the community. gince becoming
involved in Sun City activities he
said his views have changed.

For several years, he worked
with the Sun City Community
Counﬁll, trying to improve services
and “accommodate the needs of
the older retiree.”

_But last year, Nash said his
direction changed to focus on the
problems of keeping the commu-
mtly itself healthy.

t 1s time to attract younger
retirees to Sun City, “People who
will be willing to support the
various organizations we have
‘l?f.’}'f' ‘he said. “We need people

__ FromPage 1

need people to be willing to tax
themselves to support the pro-
grams we have here, like the Sun
City Symphony.”

h‘z‘e days of being able to draw
the ., CEOs, the top-level execy-
tive” to the community ma be
over, he fears. Since Sun (?;ty‘s
Inception, the community phone
book’ has been “a directory of
Who's Who.” Bank presidents,
politicians and corporate leaders
often made Sun City their home,
Competition from other develop-
ments has changed that, Nash
saldI.

. “It’s not sufficient an more
Just find buyers for the houses lbr?
Sun City. You need people who are
willing to support the amenities”
;l;_ dthsl (éom,rtr;lunity,sthe resident
id. on't want Sun Cj
doytvn-sca]ed.” ) e

Sun City ‘has to maintain its
focus on active retirees, don’t
want people to perceive us as an

Sun City Ambassadors seeking professionalism

static community, but a progres-
sive, vibrant community ... It’s
inhabited by active adults who not
only care about their own commu-
nity but reach out and become
involved in a myriad of programs
in surrounding communities.”
Ambassadors will focus on local
and national retirees.

Letters will be mailed to\persoﬁ~
nel directors of companies across
the country, suggesting that soon:
to-retiree employees consider,Sun
City. ; ' \'i

Members of the Ambassadors

See PROMOTE, Page 4
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role as critical

By' PEG KEITH
Sun Cities Independent

- The Sun City Ambassadors are
at something of a critical point,
because of what was accom-
plished last year; with the Visi-
tors' Center taking the lead, says
Tom Nash, new president of the
organization.

Now, the organization intends
to set the active agenda.

While the Ambassadors fine-
tune their program, they compli-
ment the activities of the North-
west -Valley Chamber of Com-
merce.

The Ambassadors, though, are
more focused on specific con-
cerns, says Mr. Nash.

“One of the things the Ambas-
sadors have to do is solicit the
support of the community and
make certain that the community
shares our concems.”

Last year, not 10 percent of
Sun City residents were aware
that the Ambassadors existed.
Now, the new board president
estimates the number at 75 per-
cent.

The Visitors' Center, with a
successful opening, has enjoyed
high visibility in its new location
in Promenade Shopping Center,
at 99th and Bell Road.

Still, it's supported almost ex-
clusively by business.

The Ambassadors board of
directors is about half and half
business and-community mem-
bers, says the new president.

As he assumes the leadership
role, he sees the representatives
from the business community as
more pro-active, while the rest of
the board is more comfortable
with the status quo.

“To what extent does the
community share our concems?”
he asks. “Have we identified a
real problem that can bring the
community together?”

The No.1 problem, as he sces
it, will be for Sun City to main-
tain the quality of life it has
established.

The reality is that Sun City
does not have government, does
not have a technique for the
transfer of resources developed

from community causes.

“We have to have people will-
ing to support those kinds of
things, because they recognize
the value of these kinds of enter-
prises,” says Mr. Nash.

“They add to quality of life.
It's not exactly a quid pro quo,
but it's valuable to the commu-
nity.”

It's the same kind of thing with
these kinds of services. We have
to continue them. “They bring to
us values that were formed a
long time ago.

“It's not enough just to find
buyers of houses,” says Mr.
Nash.

“The Ambassadors are con-
cerned about finding people ...
with a verve for life, people who
are used to living well; people
with high expectations; people
who sce their retirement
fashioned with a special charm or
directed to special advantage —

not as an appendage.”

These are people, he says,
who have had a lot of experience
— and success — in the gut is-
sues of life: care and nourishment
of family, business, career, care
for aged parents.

“We have to rely on contacts of
our residents, as well,” he says,
noting the Ambassadors have an
attractive brochure and other ma-
terial.

“Rotarians, Kiwanians, Lions,
they can each one serve as indi-
vidual ambassadors, in their own
way.

“All these ambassadors will go
to the community with our his-
tory, and ask the people to sup-
port us with funding that will en-
able us to get out and reach out,
to advertise in other arcas. We
can enable and encourage, train
them as to what they can do.”

The Ambassadors will be
talking to people who recognize

the values of service. People who
work in the community may see
the values in the community
more readily than others who live
here,” he says.

“The Valley itself is such a

* source of people moving to Sun

City; it hurts us when Sun City is
perennially reported in a negative
Way,"

“The best thing that Sun City
could do, if the property tax re-
fund is retumed, would be 1o de-
volte it to a scholarship fund for
Pcoria and/or Dysart High
School students. That would es-
tablish once and for all that peo-
ple in Sun City have sct aside an
issue.”

During the 3 1/2 years that Mr.
Nash has worked in this
community (as vice president,
trust and estate administration di-
vision, Northern Trust Bank, and
as vice president of the Sun
Cities Area Community Council),

his attention was devoted exten-
sively to the Community Coun-
cil.

“Al felt we had to provide ser-
vices to meet needs of an aging
population,” he says.

I still believe it is necessary,
for the Sun Cities.

“But Sun City can't lose sight
of its mission: active retirement.”

Across the line in Pcoria, there
are facilities that make it a busi-
ness supplying assisted living for
people who can no longer main-
tain themselves in their homes.

These facilities have a place in
the full picture, he says.

“The public sector, in the short
term, provides services for peo-
ple who need them; right now. In
the long term, there may be a
problem in locating the services
they need.

"But in Peoria, and in the Sun
Cities, you'll find catered ser-
vices; if you don't have the abil-

aoler



nly or msnhcmy to maintain active
retirement. It's perfectly suitable,
it's an enhancement.

"We have a social network

where a person can live here

successfully, in any stage of life.

“But active retircment will al-
ways be the essence of Sun
City.”

In the short term, he concedes,
there may be more people mov-
ing “across the line,” than there
arc coming in.

That's where the work of the
Ambassadors begins.

“We are another avenue of
volunteer involvement; we have a
special mission, all our own.”

I's a challenge, he says, for
people who are in a stage of re-
tirement; with energy, time and
drive, who can work, as com-
mon agents.

“We find pecople who need
care, rather than provide care ...
We need people who can take
over responsibility. They are
~ people who have Ghouldcrcd re-
sponsibilities.”

The beauty of Sun City, Mr.
Nash says, is that pcople can be-
come dircctly involved (rather
than leaving those tasks for the
clected representatives). They can
provide the services directly.

Energy that could be dissi-
pated in politics, can then be di-
rectly involved in service to
needy.

“For Sun City to maintain its
character, its place in the sun, it
has to offer the direct involve-
ment, rather than indirect in-
volvement.”

In order to find these people,
Mr. Nash says the Ambassadors
are trying to target companics
who are down-sizing in terms of
employment.

He and the other volunteers arc
secking pcople who mecet the
creative carly retirement guide-
lines; people who can be serious
about retircment.

“We are attempling to target
people in administrative posi-
tions, responsible positions; a

mix of people who are essentially -

like the ones who are here.”

THOMAS H. NASH, presi-
dent of the Sun City Ambas-
sadors.

Now, the board president

says, they won't have to punch a

time-clock; they can commit to
scrvice programs.

Now the husband is free to do
some of the things, perhaps, that
the wife has been accomplishing,
through Junior League, philan-
thropic organizations and service
clubs.

As he has observed, successful
retircment isn't an ending.

Initially, new retirees may
travel, lounge by the pool. But,
after a few years, they find that
they really have a need to get in-
volved.

“They become people who
catch the opportunity to express
the past that is in them.

“They just can't stop doing it,”
Mr. Nash says.

“ ..That's Sun City.”
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Ambassador promotional campaign is now people-oriented

By 'PEG KEITH
Sun Cities Independent

Promotlng Sun City is a top
pnomy for James D. Bailcy,
newly named executive director
of the Sun City Ambassadors.

Hc s bringing the promotional
campa: gn to the public as he be-
licves it's to the local home own-
ers' advantage to support the
Ambasqadors

{ The organization, he says, is
working in their behalf.

“Public recognition of the Am-
bassadors increased enormously
this past year, with Sun Citians
becoming awarc of our mission,”
Mr. Bailey says.

- “Witness the opening of the
new Visitors Center and the 30th
Anmvcrsary week- long cclebra-

tion.”
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| For the sucéss of Lhcsc cvents
he credits the administration of
1mmcdlatc past-president  Sid

Menk.

“The Visitors Center already
has attracted thousands of pcople
in search of information about
Sun City.

“But the organization does not
have the funds to carry out a
large-scale marketing campaign,
nor a continuous promolional,
advertising program.’

Under the new cxecutive
director's leadership, the

Ambassadors hope to find a way -

to fund these types of activitics,
and to continue the operation of
the Visitors Center.

These funds will come from
various sources:

* From philanthropic individ-
uals who will provide additional
sced money beyond the funds
provided by Sun City busincss
and professional firms, or

» From grants,

= From residents,

» From vendor providers or

* From memberships.
The Ambassadors expect to

conduct a direct mail campaign -

yet this spring.

“We also must work coopera-
tively with real estate, business
and professional firms, as well
as shopping center management
and other agencies to assist them
in achieving their goals for the
good of the Sun City image,”
Mr. Bailey says.

“At the same time, the intemnal
operation of the Ambassadors
must be stabilized withnew
committees and additional vol-
unteers.”

The Ambassadors organization
must also:

» Expand its outreach pro-
gram,

* Promote its spcakers burcau

« Establish its marketing out-
look,

« Utilize goodwill ambas-
sadors for the business and pro-

fessional communty,
» Establish a workable budget

= Search out and secure
funding resources to enble the
organization to carry out its goals
and objectives.

A Sun City resident for the
past three years, Mr. Bailey has
found it to be a progressive, vi-
brant community, inhabited by
active adults who not only care
about their own community, but
who reach out and become in-
volved in programs in surround-
ing arcas.

He belicves his background

which includes some 35 years in

management positions, journal-
ism, radio broadcasting, £duca-
tion and public relations, will aid
in the Ambassadors' effort to tell
the Sun City story to\the
community, the rest of the state

and to the nation.

“Here, we have a community
where the lifestyle you want is of
your own choosing.

"You can be active, or simply
lay back. The choice is almost
beyond the imagination.”

He finds unacceptable the
opinion of some, that Sun City
has slipped into doldrums, that
it's a walled-in, self-centered,
egotistical community.

“These thoughts are far from
the truth ... as Sun City is not a
static, but a progressive, vibrant

adults who not only care about
their own community, but reach
out. and become invovled in a
myriad of programs  in sur-

- rounding communities.”

The new administrator has a
diverse background, including
service in the United States
Navy Reserves.

He.holds a bachelor's degree
in industrial education from the
University of Wisconsin-Stout
and a master's degree in spcech
and communications from the
University of Denver.

Mr. Bailey has taught
school,worked in public rclations
and advertising and served as
manager of the Northfield, Minn!
Chamber of Commerce
- He has been an active member
of the Lions Clubs Intcmdtlonal

1952,
community, inhabited by active since 195
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Visitors Center

draws 12,000

By JACQUE PAPPAS

s1Daily News-Sun staff

: SUN' CITY — When Dolores
+1Schultz moved to Sun City five
‘years ago, the community did
'not have a destination point for
\ﬂs:t.ors and prospective resi-
{ dents

Now “the commumtys year-
old focal point for visitor infor-
mation is booming.
- The Sun City Visitors Center,
~in the Promenade Shoppmg
. Center on 99th Avenue and Bell
a;, Road, has had more than 12,000

Feople walk through its doors
2 from January to September of
_ this year.

" On Saturday, Schultz walked
Y through the center with her
't brother from California, show-
. ing him all the retirement
.. community has to offer.

“I think it's very 1mportant

' «f {that we have a Visitors Center,”
. .she said. “When people are in-
- terested, they have to start

i
1,
)

ph

[

#Tsomewhere and this place lets
.you know about all the facilities

‘~and amenities we have in Sun

<, City.”

2. Since the Visitors Center

‘= opened - last November, thou-

"" gands of out-of-towners and local
remdents alike have used its
resources

-} The center is operated by 200
~»Sun City volunteers who work
.} &s greeters and tour guides.

¥

** Hours are 9 a.m. to 4 p.m.

Monday through Saturday and 1
f_o 4 p.m. Sunday.
. “This is a definite asset to the
commumty I think it's wonder-
ful,” said Selma Henry, who has
Volunteered at the center since

* March. “But you'd be surprised

““at how many people who live

here—in Sun City have never
- been here and don’t know what

the Visitors Center is all
about.”

The Visitors Center is the
brainchild of the Sun City Am-
bassadors.

The. Ambassadors have grown

from a group that met monthly"
in 1986 to an organization with'

an executive director, working
committees and volunteers who
staff the VlSltOl‘S Center seven
days a week.

Tom Nash, president of the
Ambassadors, said the group’s
job is to promote Sun City so
others will retire in the com-
munity.

“This past year has been a
banner rookie season for the
Ambassadors,” Nash said.

Tours of Sun City have been
given to hundreds of visitors
from throughout the United
States, Japan, the Philippines
and Europe, he said.

“It's amazing to think that in-
the past, there was no way a

person coming from outside of
the community could get orien-
ted with Sun City,” Nash said.
“Now, prospective residents
come to the Visitors Center to
find out about the community.
Some have used the center as
the focal point for sociological
studies of a healthy retirement
lifestyle.”

Nash said he thmks some
people misinterpret the mission
of the Ambassadors as one that
benefits the real estate industry.

“It’s up to Realtors to sell
homes, but if real estate values
are down and a number of
homes are up for sale, then
there is a need to promote Sun
City,” Nash said.

The Visitors Center is en-
tirely run by volunteers, with

oV
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SIGN IN, PLEASE — Eileen Weller signs the guest register
while her husband, Carl, talks with Melvin Turner, a Sun
City Visitors Center volunteer. The Wellers, who live in Sun
City, were in the center Saturday picking up information for
friends in their home state, Ohio.

the exception of the paid, part-
time positions of an executive
director and secretary.

“Everything is done by vol-
unteers — that's what makes
Sun City so unique and inter-
esting,” Nash said.

Volunteers for the Visitors
Center said they are able to
share their personal stories with

the visitors and tell them why
they love Sun City.

“We encourage people to tell
their friends about Sun City,”
said Melvin Turner, who moved
to Sun City 14 years ago. “I'm
excited about the Visitors Cen-
ter — it’s something that’s been
badly needed. We want to make

Sun City proud of this.”

Daily News-Sun photo by Mollie J. Hoppes

.
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Ambassadors

ask Sun City
for assistance

By JACQUE PAPPAS
Daily News-Sun staff

SUN, CITY — The Sun City
Ambassadors are launching a
fund-raising campaign to sup-
port an array of programs,
projects ' and activities to pro-
mote the retirement community.

Tom Nash, president of the
Ambassadors, said $240,000 is
needed in 1991 to finance a list
of activities designed to attract
prospective Sun City residents.

“With the pending departure
of Del Webb from Sun City
West, we have to have programs
in place that put our story in
front of prospective retirees,”
Nash said. Del Webb Commu-
nities Inc. developed Sun City
and is expected to complete Sun
City West in 1993.

Nash said the Ambassadors
will kick off the communitywide
fund-raiser Oct. 22 by mailing
letters to all Sun City residents
asking for their support.

He said the campaign marks
the first time the Ambassadors
have formally solicited funds

from Sun City residents.

“We want to have a strong
outreach program so there will
be a much stronger demand for
homes in Sun City,” Nash said.
“But the immediate goal is to
bring people to Sun City who
want to do what it takes to
make this their community. We
want the kind of person that
makes this their new home.”

Nash said the Ambassadors
hope to start a number of new
programs to attract new retirees

to Sun City.
Some of the programs
planned:

¢ Visitors Center — Contin-
uing the daily operations of the
Visitors Center, on the south:
west corner of 99th Avenue and
Bell Road. Rent, utilities and
other operating expenses are
estimated at $45,000 annually. °
e Sun City sampler — A
short-term vacation package
designed for interested retirees
to visit Sun City to sample the
lifestyle. Information on reduced
See Ambassadors, A3
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Jodging costs and recreation
center activities would be
'mailed to the prospective resi-
<dents.

* “Living in Sun City is some-
Yhing you have to experience,”
Nash said.

. * Senior-living expositions

i+~ Promoting Sun City at re-
stirement-living seminars in key
careas such as California, Ari-
zona and the Midwest. During
-the past five years, the majority
of new residents in Sun City
‘have come from these areas.

i * Advertising — Campaign
for local, regional and national
;advertising in newspapers and
'magazines catering to seniors.
“Television, radio and billboard
* 5= .
-advertising also are being con-
-sidered.

+ o Special events — A num-

er of programs planned from
October to April would include a

Visitors Center open house,
volunteer-recognition events,
Strawberry Festival, a summer
event for those who don't leave
the community during the hot
temperatures, a Welcome Back
Festival and celebrity events in
the Sun Bowl.

“All of these programs are
dependent on community sup-
port,” Nash said. “T'he business
community has made very
substantial contributions and
really took the concept of the
Visitors Center to heart.”

Nash said about 45 businesses
donate $50 to $100 a month to
keep the Visitors Center going.

He said the Ambassadors an-
ticipate using business dona-
tions to support the operations
of the Visitors Center and to use
residents’ donations for projects
promoting Sun City.

The non-profit Ambassadors
group was formed in late 1986

and has since supported the Vi-
sitors Center, which opened last
November.

Jim Bailey, executive director
of the Ambassadors, said the
group is making the full-scale,
one-time appeal for funds in
hopes that they will not have to
seek contributions again for
several years.

If the Ambassadors get an
average donation of $100 from
each of the more than 25,000
households in Sun City, Bailey
said the proposed programs
could be adequately funded for
several years,

“Qur Visitors Center has been
highly successful in represent-
ing and selling our Sun City
lifestyle,” Bailey said. “But we
need to go beyond our outer
limits where our present resi-
dents have come from and tell
our story.”



Just
-German visitors

research life

of U.S. retirees

By JACQUE PAPPAS
Daily News-Sun staff

A delegation of German par-
liamentarians visited Sun City
Friday during a factfinding
tour of the United States to
study the lifestyles of retirees.
“The group watched a video
about Sun City at the Visitors
Center and then were given a
: tour of the community by Doug-
3 \las P. Wright, tour guide coor-
dinator for the Ambassadors.

The parliamentarians are
miembers of the Select Com-
mittee on Family and Aging, a

committee newly formed in
Germany.

Members of the committee
marveled at members of the Sun
City Poms doing the splits and
an 82-year-old man who ran 10
kilometers in 43 minutes.

They couldn’t help but giggle
when they saw people driving
golf cars on the major thor-
oughfares.

Rainer Eppelmann, chairman
of the committee, said through
an interpreter that he was im-
pressed with Sun City.

“We are interested in the
problems among senior citizens
and knew that Sun City was

.one of the places we had to

visit,” Eppelmann said. The
group has been to New York,
Washington and were going to
Sedona Friday afternoon.

nassing through Sun Ciiy

“lI have an excellent impres-
sion but I wonder how they
manage with no young people
around and how the average
citizen could afford living here,”
Eppelmann said.

Eppelmann said he was par-
ticularly concerned to find out
that not all seniors are auto-
matically provided with some
type of health care as they are
in Germany.

“To me, that's what seems to
be important,’; he said.

The other committee members
on the tour were Lisa Seuster,

Erika Reinhardt, Winifried

Fockenberg, Arne Fuhrmann,
Arno Schmidt, Dr. Barbara
Hoell, Juergen Masengeil and

- interpreter Roya Azadi.

Wright said members of the
committee said they had never

seen a community that equals
Sun City.

“Some of them were ready to
buy a house here. We have so
many numbers of people from
all over the world who visit us
and they always seem to be so
impressed. That’s what we are

trying to push in the states,”
Wright said.

The Sun City Ambassadors
have an active campaign to at-
tract new residents to Sun City.

Last year the group offered to
give Sun City residents photo-
ready advertisements to take to
their hometqwn newspapers if

‘they desired.

In one case, the ads have had

a treméndous impact in promot-
ing Sun City, said Frank Smith,
. See Ads, A5

el

Ads make

impression
—From Al

marketing chairman for the
Ambassadors.

Smith said a Sun City resi-
dent, who asked that her name
not be used, picked up some of
the ads and ran them 15 times
in a Decatur, Ill., newspaper.

So far the Ambassadors have
received nearly 40 letters in re-
sponse to the ads, each asking
for more information about Sun
City, Smith said.

“It was a darn nice thing she
‘did for us. It ‘cost her. some
‘money, but it just proves that it
works,” Smith said. “Any time
anyone mentions Sun City to
their friends back home it helps
the community. We need new
residents all the time to con-
tinue being a success.”

—dA
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VISITING — Douglas P. Wright, left, tour guide coor-
dinator for the Sun City Ambassadors, showed the Bell
Center to members of the German Parliament Friday. The

parhamenfarlans are 'members of the Committee for Famlly
and Seniors in Germany.
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down to Arizona to live.”

For Europeans the active
retircment lifestyle is not so
challenging.

Coordinator of the tour for the
German parliamentarians is
Consulate General Renate Friede-
mann of Los Angeles. She
contacted the Sun City Ambas-
sadors in April, wondering if it
would be possible for the group of
high-level officials to come to Sun
City.

Their itinerary also includes a
stop in Washington, D.C. o confer
with senators and representatives.

The objective, says Mr. Wright,
is to seec how senior citizens
determine a specific lifestyle.

The former senior minister of

First Presbyterian Church of Sun

the tour director says. There's a
large number of volunteers who

City is prepared to show Sun City _serve as guides.

and communicate with the visitors.

The German tour is onc of many
he's conducted.

“We've had  delegations,
legislators, journalists, colleges
from all over the world.”

Guests at the Visitors Center
usually view a 20-minute vidco
tape put together by TV Channel §,

Tours call for stops at recreation
centers, golf courses and other
facilities, residential areas and
shopping malls and often include a
glimpse of Viewpoint Lake.

Last ycar 25,000 visitors,
individuals, couples, families and
groups registered at the center.”
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Visitors keep staf

By MIKE GARRETT 5
Daily News-Sun staff ‘

SUN CITY — Saturdays in July don’t attract
the heaviest traffic at the Sun City Visitors
Center.

But there was enough last weekend to keep
three staff volunteers busy at the center, located
at Bell Road and 99th Avenue.

Even though the summer is considered the slow
season for the center, interest in Sun City knows |
no specific season and volunteers continue to .
promote and distribute information about the
community.

Saturday a local resident wanted to send some
Sun City informational brochures and a map to
his sister in Oklahoma City.

Doreen Durocher, a 12-year Sun City resident
from Michigan, wanted to see more of Arizona |
and came by for a brochure on the Williams to
Grand Canyon steam train ride. She said she and
her husband bought a Sun City home within a
week after seeing the community for the first l
time.

A retired couple from Vancouver, Wash., had
Just purchased a Phase II Sun City home Friday.
They checked out the well-known blinking Sun
City Ambassadors community wall map and fol-
lowed the green lights to see where all seven of
Sun City’s golf courses are located. ]

“We moved here because of the golf. It’s ‘a ;
golfer’s paradise,” said Dick Gjelsteen, a retired
Air Force officer from Vancouver, who was famil- |

iar with the area after once being stationed in

- Tucson.
“We figured the best time to buy down here

was in July and August,” he said. “But even I

don’t want to be here in August.

“So we came down on Tuesday to buy propertyus
and wrapped up the deal on Friday,” said Gjel:|
steen. “We bought a home about two blocks south

of Bell Road near 102nd Avenue.” 't'a‘-f;d

",
The Gjelsteens said they first sampled tl}‘g,‘fi
lifestyle at the Vacation Special Apartments in
Sun City West. They said their final decision to:
buy came down/to Sun City or Sun City West.
“We felt we found the best buy here (Sun City),”
he said. :
“But we still have a lot of commitments back in_ .
Washington so we'll snowbird it here for awhile,”;
he said. )

“Even at home he plays golf seven days fg"i'
week,” said Bev Gjelsteen, who was informed.
they'll feel right at home if they want to meetw

other Norwegians in fhe Sun City Norwegian :
Club. i
“I think a lot of people come here in gth_"éj l
summer to see if they can tolerate the weather,”.
said visitors center office manager Norma Pit-*|
cairn. “Last summer was the only summer in the |
16 years I've been out here where I really minded
the heat.” ’ !

Pitcairn said she is trying to encourage more
residents to visit the center just to see what is
available. Visitors can pick” up more than a .
hundred informational brochures, maybe pick up

busy at centel

z

a special Sun City license plate for a $50 contri-v
bution or view the 20-minute Sun City video. __gj;;
Center records show 291 visitors came to th k)
center during the first 12 days in July, compared f
to 624 for all of July 1990 when the center was *
open from 9 a.m. to 4 p.m. About one of every five o
visitors is a resident. i
The center’s summer hours this year are from" '
10 a.m. to 2 p.m. Monday through Saturday. o
Although many Sun City residents leave for the
summer, Pitcairn said she still has about 64 Sun
City volunteers available to work morning or *
afternoon shifts on alternate weeks. .
Foreign entourages are still frequent Sun City
visitors, Pitcairn said. Groups from Germany and
India visited recently and a group from Turkey
studying at Glendale’s American Graduate Schoo!
of International Management is next on the agen-t,
da. L
Pitcairn said she got a call Friday from another;
Japanese tour group wanting to see Sun City..
Japan continues to send the most visitors to Su

City of any foreign country.

‘We moved here because of thei
golf. It's a golfer’s paradise,” . |
Dick Gjelsteen'

New Sun City homewoner'




Dauly News- 5un photo by Mike Garrerl‘
VISITORS CENTER VOLUNTEERS — Sun City residents Mary Veazey, left, and Inez
Blair, sort Sun City brochures to pass out to the expected 620 visitors this month at the Sun
City Visitor’s Center in the Promenade Shopplng Center, 99th Avenue and Bell Road.
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.Jean McPherson, head nurse of Boswell’s short-term surgical unit on the third floor, explains
.the hospital’s distribution system to Takashi Minomata, left, and Yoshita Koyama of Japan.
»Ten Japanese businessmen toured the Sun Cities Tuesday to take a look ‘at health care
centers that cater to senior citizens.

| Japanese study

area care centers

By JACQUE PAPPAS
Daily News-Sun staff

SUN CITY — Architects, de-
velopers and design engineers
from Japan visited the Sun
‘Cities Tuesday to get a look at
what they see as their country’s
future.

The 10 health care industry
professionals, including an in-
terpreter, reporter and univer-
sity professor, are on a five-city
tour of the United States to
study care centers designed for
senior citizens.

“In Japan the older population
is growing and it is predicted
that at least 25 percent of the
people will be 65 and older in 20
years. This is why we are here.
We want to visit places in
America that specialize in senior
citizens. America has a very ad-
vanced system for seniors,” said
Akira Nakano, an assistant pro-
fessor at Kyoto Women’s Uni-
versity. 7

Nakano, a prominent expert in

hospital architecture, said he
hopes the visit will allow him to
take development ideas back to
Japan.

Technology Transfer Institute,
an international organization
specializing in technological and
scientific information exchange,
contacted the Sun City Am-
bassadors and arranged a tour of
the Sun Cities. The Am-
bassadors have given tours to
hundreds of visitors from across
the world. '

Ambassador Douglas Wright
showed a video presentation on
Sun City to the group and then
took them to see recreation cen-
ters, care centers and Walter O.
Boswell and Del E. Webb me-
morial hospitals.

Nakano said he was impressed
with the fact that so many peo-
ple in the Sun Cities volunteer.

“The concept of volunteers in
Japan is not so deeply rooted in
society as it is here,” Nakano

See Japanese, A5
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the lobby.

Members of the tour group
were impressed with the paint-
ings on the walls of the hospital
because they were donated and
painted by local residents.

“As far as the hospital is con-
cerned there is nothing surpris-
ing for us because we have hos-
pitals in Japan. But the sur-
roundings and atmosphere is so
luxurious here. From the stand-
point of an architect, the design
of the hospital is completely dif-
ferent from those in Japan. In
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Mon., Oct. 7, 1991

By Lori Baker
| Staff writer

* Sun City is drawing much international
attention as scholars worldwide contem-
plate whether to start retirement commu-
nities in their countries.

The Sun City Ambassadors have hosted
visitors from 20 countries including Ja-
pan, Germany, the Philippines, France
and Spain since November 1989, said
Doug Wright, who volunteers as coordina-
tor of tours for the Ambassadors.

The Sun City lifestyle is "mind-bog-
gling” to many foreigners, Wright said.

"A university professor from the Philip-
pines once asked me 'what was it that you
did that your children threw you out of
your homes and you had to live
here,’ "Wright said.

. “In the Philippines, they are accus-
tomed to intergenerational living. The
* grandparents move in with their children

i‘and grandchildren, and they take care of

. each other. The idea that grandparents
live apart from their families is difficult
for them to comprehend.”

i% ‘Although it's a Japanese tradition for

“A university professor from
the Philippines once asked me
‘what was it that you did that
your children threw you out
of your homes and you had to
live here.” ”

Doug Wright
Coordinator of tours
Sun City Ambassadors

aged parents to live with their children,
there is an increasing number of Japanese
elderly without families to live with.

Japanese scholars have been visiting
Sun City to decide whether such a
retirement community would work in
their country. '

Toshikazu Yukawa, a professor at Nara
Women’s University, said through an
interpreter that he was impressed with
Sun City’s lifestyle.

“For those without children or whose
children are older and have their own
families, it’s good to live in this kind of

See AMBASSADOR, Page 3

Sun Cities lifestyle draws international attention

Sun City Ambassadors tour guide Bob Harris (right) talks through an inter-
preter to a group of Japanese visitors at the Bell Recreation Center. The
Ambassadors have hosted visitors from 20 countries since November 1989.



Sun City supporters start drive to raise $220 000
AMBASSADOR

By Lori Baker
Staff writer

SUN CITY — The Sun City
Ambassadors will launch a fund-
raising drive with a celebration at
2 pm. Oct. 19 at the Sunbowl,
107th Avenue and Claire Drive.

Entertainment and refresh-
ments will be provided.

The Ambassadors is a non-profit
organization of about 175 residents

+ and business owners attempting to
market Sun City.

“Nobody else is doing for Sun
City what the Ambassadors are
doing,” said Mort Reed, Ambassa-
dors president. “Del Webb did it
while building here, but when he
finished, no one publicized Sun
City.”

Flagship of the program is the
Sun City Visitors Center, 99th
Avenue and Bell Road, which has
hosted more than 28,000 visitors
since its opening in November
1989. The center provides free
literature, tours of the city, a video
about Sun City and information
about services available in Sun
City.

“We work for all Sun Citians,
and we need the support of all Sun
Citians, residents and businesses
alike,” Reed said.

The fund-raising goal is
$220,000, which would be used for
1992 activities such as advertising,

society,” Yukawa said.

A smaller version of Sun City
might be a possibility, Yukawa
said.

Yukawa was one of six scholars
from Japan who took a Sun City
Ambassadors tour Sept. 27.

Their first stop was the Bell
Recreation Center, where tour
guide Bob Harris showed them
what “active retirement” is about.

They watched Sun Citians mak-
ing jewelry in the lapidary shop
and looked at the dolls, ceramics
and rugs crafted by residents.

Also included in their tour were

4

From Page 1@

bowling alleys, tennis courts,
swimming pools, libraries and
what Sun City is most popular for
— golf courses.

Tours include visits to residen-
tial areas in Sun City. On occasion,
Wright has opened his home to
visitors.

Another attraction on the tours
are health facilities in Sun City,
including the Biogerontology Cen-
ter, where studies on aging are
being conducted.

Volunteerism in Sun City also is
stressed. The Prides, who keep the
landscaping and streets clean, and

operation of the visitors center and

displays at senior expos at selected
state fairs nationwide, said Paul

Barnes, campaign director for the -

group.

Another new program would be
a “street of dreams,” which would
demonstrate how the older resi-
dences in Phase 1 of Sun City,
which were built in 1960, could be
remodeled in an attempt to in-
crease their marketability, Barnes
said.

Doug Wright, an Ambassadors
board member, has been named
chairman of the fund-raising cam-
paign.

the Posse, which helps the Mari-
copa County Sheriff’'s Office, are
among the groups that are touted.

The “premier adult community”
is how Sun City was descri y
German Consul Renate Friede-
mann after a June visit.

“Indeed it was an impressive:
visit, and I am certain that the
beauty of Sun City, the excellence
of its recreation facilities and the
overall atmosphere of kindness
and sincerity represent a highlight
of the delegation’s visit to the
United States,” Friedemann wrote
in a letter to Wright.

Besides promoting Sun Clty’s
lifestyle to visitors who are conmd- .
ering starting similar communi-
ties, Wright said the Ambassadors’
top. goal is to attract new resuients
to Sun City. B

“We get busloads of people
visiting as part of tours such as "

+ retired farmers from Milwaukee,”

Wright said.

Sun City and Sun City West are
home to people who formerly lived
in every state in the United States,
every province in Canada and 48 °
countries, according to the Sun

Cities telephone directory.
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2 pm. Oct. 19 at the Sunbow],
107th Avenue and Claire Drive.

Entertainment and refregh.-
ments will be provideq.

The Ambassadors is g non-profit
Organization of ahoyt 175 residents

* and business Owners attempting to
market Sun City.

"Nobody else is doing for Sun
City what the Ambassadors are
doing,” said Mort Reed, Ambassa-
dors president. “Del Webb dig it
while building here, but when he
finished, no One publicized Syp
City.”

. literature, toypg of the city, a video
about Sun City and information
about services available in Syp
City.

"We work for all Sun Citians,
and we need the support of all Sun

.-Citians, residents and businesseg

; :alike,” Reed said.

*? The fund-raising goal s

%:$220,000, which wou]q be used for

71992 activities such as advertising,

$220,000

operation of the visitors center and
displays at senior €xpos at selected
state fairg nationwide, said Paul
Barnes, campaign director for the
group.

Another new Program would be
a "street of dreams,” which would
demonstrate how the older res;.
dences in Phage 1 of Sun City,
which were built in 1960, could be
remodeled in an attempt to in-
crease their marketability, Barnes
said.

Doug Wright, an Ambassadors
board member, has been named
chairman of the fund-raising cam.
paign.
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Visitor's Center deluged with inquiries

By JACQUE PAPPAS ¥ y
'Daily News-Sun staff //-23 CH

SUN CITY — The Sun City Visitors
Center has been swamped with calls from
.out-of-town residents wanting to get more
‘information about the retirement commu-
‘nit

Tyhe Sun City Ambassadors, who run the
visitors center, recently put ads in national
service club magazines for Rotary, Kiwanis
and Lions with the hopes of drawing pros-
pective residents to Sun City.

The ads included a tollfree telephone
number to the visitors center for people to
call to get more information about Sun
City.

The results have been tremendous, said

Mort Reed, premdent' of “the Ambassador’s’
16-member voluntéer.board.of directors. i *We are contmua.lly gettmg visitors in

“Our volunteers manning the phones
“have been absolutely swamped. In the first
three days the ads were out we had 161

%

calls from people who wanted information
about Sun City,” Reed said.

Meanwhile, several local residents took
up the Ambassadors on an on-going pro-
gram to place ads in their hometown news-
papers. Reed said the newspaper ads gene
rated more than 150 calls.

“The market is out there and I think we
have found a way to reach it,” Reed said.
“We are quite encouraged by the response.”

The visitors center, which opened in
November 1989, is on the sduthwest corner
of Bell Road and 99th Avenue in the Prom-
enade Shopping Center.

On Friday the 14,000th person entered
the visitors center so far this year, bringing
the grand to total to _more than 30,000,

- Reed said.

here. there are also quite a few Sun City
residents who come in to get literature to
send to their friends. From that standpoint

4’

we are serving the local people,” Reed said.

The ads are one of many programs,
proiccts and activities the Ambassadors
sponsor to promote Sun City. -

To help support the programs the Am-
bassadors launched a fund drive in October
and have already received $32,000. Reed
said the group hopes to get $80,000 in
donations from area residents.

“We expect the donations to pick up
again right after Thanksgiving. The Sun-
dome campaign is definitely affecting the
money we are getting. A lot of people
support both endeavors,” Reed said.

Reed said the Ambassadors has started
concentrating on getting donations from the
businesses, professional groups and clubs
last week. Teams of two volunteers "are
calling on the businesses asking for dona-
tions.

“We have received three pledges of

$1,500 so far,” Reed said.

b
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Group compiles statistics

on who moves

By JACQUE PAPPAS ,/-
Daily News-Sun staff 2‘7 ?9\

SUN CITY — Gene Bunton
always dreamed of living on a
golf course.

“When [ came to look at
homes in Sun City [ realized
that my dream could come true,”
said Bunton, who moved here
two years ago with his wife,
Claire.

“We like being with our con-
temporaries. We like the
friendly people and the clean-
liness here. I think Sun City is
one of the best kept secrets in
the United States,” Claire Bun-
ton said.

The Buntons are among the
many people who have moved to
Sun City because they heard
about the community from
friends.

Statistics compiled by the Sun
City Ambassadors show that the
vast majority of new residents
heard about the community from
friends or relatives.

“If we can get people in Sun
City to promote this community
back in their hometowns, their
friends would visit, love the
place and settle here,” said
Frank Smith, marketing chair-
man of the Ambassador’s board
of directors.

“To come to a strange place
way out in what some people
think is barren desert isn’t easy.
It's up to Sun City to sell itself
and [ think people are really
starting to do it.”

The Ambassadors, a non-profit
volunteer organization, operates
the Sun City Visitors Center at
99th Avenue and Bell Road.

There, volunteers have been
compiling statistics on where
Sun City home buyers come
from and why they came in the
first place.

Of the nearly 2,000 homes sold
in Sun City in 1991, about one-
third of the buyers moved to
another home in the community
or from Sun City West, Smith
said.

More than 22 percent (450
homes) were purchased from
people from other Arizona towns
and nearly 46 percent (909
homes) were purchased from

here and why

people from outside the state
and country.

For the past three years, more
people have moved to Sun City
from California than from any
other state, Smith said.

But percentage wise, that

number has slightly decreased

(from 20 percent to 18 percent)

while states such as Colorado,

Minnesota and Washington have
shown gains.

More people are also coming to
Sun City from Arizona cities and
towns such as Dewey, Scottsdale,
Surprise, Tucson and Young-
town.

Since California is such a
large state, Smith said he deci-
ded to survey some of the people
who recently moved from the
Golden State.

Volunteers questioned 44 of
the 128 home buyers who moved
to Sun City from California in
1990.

Those surveyed said a number
of factors helped them decide:
palm trees, affordability, pri-
vacy, low taxes, tranquility, rec-
reation centers, weather and
churches.

The top attraction is Sun
City’s cleanliness, Smith said.

“Statistics like this help us
know what areas we should tar-
get our marketing plan toward
and what aspects of the com-
munity we should promote,”
Smith said. “We hope to next do
a study of residents who moved
here from Illinois or Colorado to
see if people from there show the
same trends.”

Smith said the Ambassadors’
marketing campaign, featuring a
toll-free number residents can
call to get more information
about Sun City, has been suec-
cessful. ‘

“The 1-800 number we in-
stalled last summer is seldom
quiet. In the first three days
after we advertised in news-
papers in 16 target cities we had
246 inquiries. ... And all of them
received literature,” Smith said.

Local residents are also en-
couraged to place promotional
ads in their hometown news-
papers.
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Gene and Claire Bunton moved to Sun City after living
nearly 30 years in Long Beach, Calif. Statistics from the Sun
City Ambassadors show that the majority of new residents
are from California.
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Sun City Visitors Center booms with activity

By Lor Baker
Stalff writer

SUN CITY — Nearly 16,000
people stopped at the Sun City
Visitors Center in 1991, and offi-
cials say they expect this year to
be even busier.

In January and Febguary, about
4,600 visited the center at 99th
Avenue and Bell Road, said Mort
Reed, who was president of the

~ Sun City Ambassadors in 1991.

- "We've also had 250 on bus
tours on which Sun City is a
regularly scheduled highlight,”
Reed said.

Doug Wright, who is this year's
president and was in charge of
tours in 1991, said, “It amazes me
how many people write a personal
letter. of thanks after a tour and
say they will be coming back soon
for a longer look.”

The Ambassadors is a non-profit
organization of about 175 residents

“QOur goal is to raise
another $65,000 from
residents and
businesses so we can
maintain the pace of
our present success.”

Norma Pitcairn

Treasurer
Ambassadors

and business owners attempting to
market Sun City. About 90 volun-
teers operate the visitors center
and provide tours.

They also prepare literature and
programs to encourage “active”
retirees to visit Sun City and see
what it has to offer.

A vacation package is offered for
people staying in Valley hotels
who want to sample Sun City's
lifestyle. They are given a free
one-week pass to Sun City Recre-

ation Centers and a one-day pass
for golf and bowling, said June
Ruick, assistant office manager of
the Sun City Visitors Center.

The Ambassadors’ marketing
campaign is directed by Vice
President Frank Smith.

“The 800 number we installed
last summer is seldom quiet,”
Smith said. "In the first three days
after we advertised in newspapers
in 16 target cities, we had 247
inquiries. And all of them received
literature.”

Sun City residents and busi-
nesses are being asked to donate
money to support the Ambassadors
program.

The fund-raising effort has
passed the halfway point of the
$130,000 goal. The average dona-
tion by residents was $25. Del
Webb Corp., which developed Sun
City, provided $5,000.

“Qur goal is to raise another

$65,000 from residents and busi-
nesses so we can maintain the pace
of our present success,” said
Norma Pitcairn, manager of the
visitors center and treasurer of the
Ambassadors.

“We hope our new mailing will
encourage those who haven't given
to help a1s revitalize the Sun City
that brought us all here.”

Money raised will be used for
advertising, operation of the visi-
tors center and displays at senior
expos at selected state fairs.

A future program would be a
“street of dreams,” which would
demonstrate how older residences
in Phase 1 of Sun City, which was
built in 1960, could be remodeled
to increase their marketability,
Pitcairn said.

Besides attracting people from
throughout the United States, the
Ambassadors have hosted visitors
from 20 countries.




Canadian researches
retirement lifestyles

By JACQUE PAPPAS
Daily News-Sun staff

SUN CITY — While a member of the Canadian
Parliament was visiting Washington, D.C., earlier
this month, he was told there was only one place to
truly get a grasp of the ideal retirement lifestyle.

“T was told in D.C. that to get the best experience
for senior housing and lifestyle, you have to go to
Sun City,” said Nelson Riis, leader of the New
Democratic Party House Caucus in ‘the British
Columbia House of Commons.

“Our government at the national and provincial
levels is interested in various public and private
sector senior projects and Sun City is touted as the
most impressive.”

Riis and another member of Parliament have
been touring the United States for a month as a
guest of the U.S. State Department.

On Thursday he visited the Sun City Visitors

. Center and was given a tour of the community by
Sun City Ambassadors volunteers.

The purpose of the program is to familiarize
Canadian government officials with America and
establish ties.

Among Riis’ many interests and fact-finding mis-
sions was to find out what amenities there are in
the United States that exclusively serve senior
citizens. 2! ‘

“] wanted to see how America provides for peo-
ple’s retirement years in terms of social services
and pension systems and housing. We have what I
would call mini-Sun Cities, but nothing like this,”
Riis said. “Our handicap is that six months of the
year is in deep freeze. People are less active, have
to shovel snow, so a lot of them go away. Many
Canadians winter here in Sun City or in nearby
communities.”

More than 60 people from Canada bought homes
in Sun City from 1989 to 1991, Ambassadors re-
cords show. Hundreds more already live in Sun City
or winter here, said June Charles, first vice presi-

Nelson Riis, a member of the House of Com-
mons in British Columbia, talks with Sun Citian
June Charles, first vice president of the Sun

dent of the Ambassadors.

Charles, who gave Riis an overview of Sun City
and the services available here, said the visitors
center has had more than 8,000 visitors since
January.

“It’s because we are so unique. We have so much
here. Sun City is a community and not just a

a

Stephen Chernek/Daily News-Sun's
City Ambassadors. Riis visited Sun City on®
Thursday to get a taste for what he calls the™
ultimate senior lifestyle. , 31

retirement development. So when people come here :
they can see a total community in action,” Charles

said. ;,
In addition to Sun City, Riis has traveled to New._:;ln

York, Boston, Tennessee, Texas, California, Nevada‘h
and leaves for Albuquerque today.
' See Nevada piques, A5,
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In Nevada, his interests turned to gambling — a
j his government is considering to make

dney. - . _

'saw both the good and bad aspects by visiting
_ o operators, the gaming comission and social
service agencies,” Riis said. “In my judgment, the

‘negatives outweigh the positives. I think some

le would be shocked if they knew the extensive
man carnage associated with gambling. But some

Nevada piques Canada’s interest

gaming is pretty much inevitable.”

He said his interests in New Mexico will deal
with Native Americans.

About 1.5 of the 26 million residents in Canada
are some sort of “native” descent, Riis said. .

The House of Commons has three parties, Con-
servatives, Liberals and Social Democrats,

Since the Conservatives have the majority, their
party is in power and the other two are considered

“opposition parties,” Riis said.




VF AMBASSADORS

/

SEPTEMBER 30-OCTOBER 6, 1992 —SUN CITIES INDEPENDENT-

Ambassadors report
increase in SC visitors

Visitors Center reports steady stream
of visits by Americans and foreigners

By KATHLEEN WINSTEAD
Sun Cities Independent

If you're thinking Sun City seems
just a bit more crowded these days,
you're correct.

During a recent three-month
period, there was a 10 percent
increase in the number of visitors to
the Sun City Visitors Center, says
Bob Harris, chairman of the Sun
City Home Owners Associat-
ion/Ambassadors Liaison Com-
mittee.

From June through August, 2,017

people visited the Visitors Center
— and June proved to be the
busiest month with 710 tourists
passing through the center.

"The average is a little over 10
percent for the three-month period,”
Mr. Harris says.

In the past year, 11,426 tourists
passed through the center. This
figure is expected to increase to
more than 16,000 by the end of the
year, Mr, Harris says.

The Visitors Center, 9903 W.
Bell Road, is operated daily by the
Ambassadors, a group of volunteers

who provide brochures, sound tapes
and trained tour guides for groups.
The Visitors Center, which opened
in 1989, attracted 16,292 visitors in
1990 and 15,756 in 1991, Mr.
Harris says.

Sun City attracts 40 new
residents a week, he adds.

"Two-thousand people a year are
moving into Sun City," he says.
"I've had enough visitors who,
when I'm through with them, they
can't wait to get here."

The majority of visitors are not
as impressed with the white walls
or the golf courses as they are by
the beauty of the Sun Cities, says
Martha Moyer, public and

See M VISITORS, Page 3



“community relations manager for
Del Webb's Sun City West.

"The No. 1 comment is that
people are so impressed with the
cleanliness of Sun City and Sun
City West," Ms. Moyer says.

Vacations and the search for a
place to retire bring visitors to the
Sun Cities, Ms. Moyer says.

"I think a majority of them are
doing research, finding where they
want to retire,” she says.

"I know of one family in
particular who came out to visit
their daughter. It never even
occurred to them to buy into an
adult community. Before they left,
they bought the biggest house on a
golf course.”

In addition to visitors from other
states, the Sun Cities attract a large
wwmber of visitors from other
:ountries, Mr. Harris says.

"I think the foreign visitors are
nterested (in the community), but
nore in interpreting what we have
1ere into their countries. The
lapanese are interested in dupli-
cating what we have here. (In
Japan) they can't do the same thing
we do, because of space,” he says.

Although Sun City, with a
population of 46,000, has been

fully developed since 1978, Sun
City West is still expanding, with a

population approaching 22,000,

The Del Webb Corp. plans to
expand Sun City West by 1,320
acres, which would add 6,000
residents to the community.

"For Sun City West, the new
population will be 31,000," Ms.
Moyer says. "Through out sales
pavillion, we have in excess of
120,000 visitors yearly. We have an
incredible volume of traffic.”

During the fiscal year beginning
July 1, 1991, and ending June 30,
1992, 773 homes were sold in Sun
City West, Ms. Moyer says.

"This accounts for approximately
1,500 new residents,” she says.
"Between Sun City and Sun City
West, all 50 states and 50 foreign
countries are represented.”

The majority of homeowncrs in
Sun City and Sun City West hail
from California and Arizona, Ms.
Moyer says.

"About 30 percent of our new
home sales go to Californians. In
1987, 14 percent of our new home
sales went to Californians. Two
years later, it climbed to 29
percent.”

Ms. Moyer says she thinks those
from California are attracted to the
Sun City area because of the
sunshine and the affordable hous-
ing.

Arizona residents are also in the
majority when it comes to buying
homes in the Sun Cities.

"In the last fiscal year, current
Sun City West residents accounted
for 21 percent of new home sales,”
Ms. Moyer says.

FG T

.

The Sun City Visitors Center, located In Campa;la Square on

99th Avenue and Bell Road, reports a 10 percent Increase In
the number of visitors to Sun City this past summer compared
to 1991. The center provides Informational material about the
community, as well as tours of Sun City.
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Daily News-Sun staff

SUN CITY — It started as an idea
and has blossomed into a focal point
in Sun City that attracts visitors from
Austria to Atlanta.

More than 50,000 people have
walked through the doors of the Sun
City Visitors Center since it opened
Nov. 3, 1989.

And every year since the grand
opening, the Visitors Center has
reached another milestone.

“We have had nearly 1,000 more
visitors so far this year than we had
last year,” said Doug Wright, presi-
dent of the Sun City Ambassadors.
“We get busloads of tourists, par-
liamentarians, governors, educators
and many local residents who come
to the Visitors Center to see what
Sun City is all about.”

The vision of a Visitors Center
began with the Sun City Am-
bassadors.

The Ambassadors has evolved from
a group that met monthly in 1986 to
an organization with working com-
mittees and volunteers who staff the
Visitor Center seven days a week.

Since 1987, five presidents have
played an integral part in nurturing
the Visitors Center.

The five gathered at the Visitors
Center Monday to celebrate the
fourth anniversary and view a video
the Ambassadors has produced to
promote Sun City.

Dick King, the first Ambassadors
president, is credited as the brain-
child for the non-profit volunteer-run
group. :

King and Jerry Svendsen, pub-
lisher of Sun Life magazine and
former vice president of public rela-
tions for Del Webb Corp., worked to
incorporate the Ambassadors and
opened a small office on Del Webb
Boulevard.

“We had the Visitors Center con-
cept from the very beginning. We felt
the promotion of Sun City was fading
and we wanted to create some sort of
group that would serve as am-

_bassadors to the community,” said

‘King, a Sun City Realtor.

“It’s just great. It gives me real

. fuzzies' to see what has happened,”
: King said.

i

The vision of the Visitors Center

‘ became a reality in 1989 under the

: leadership of Ambassadors President
i Sid ‘Menk, a retired Sun City min-

 ister.

“We had a rally at the Sundome
that attracted 2,000 people and the
nnv‘l‘ “day - hosted a rribbon-cutting

Daily News-Sun, Sun City, Ariz. ‘Tuesday, Oct. 27,1992

Ambassadors spread
the word about Sun City

" ceremony at the center,” Menk said ’

“We achieved a goal in much,less
time then we anticipated. It was a
very important and much needed
step in the life of Sun City.”

Tom Nash, who served as treas-
urer of the Ambassadors board be-
fore he was president in 1990,.said
he was initially wary about opening
a Visitors Center in Sun City.

“Here the Ambassadors were with

a buck two eighty to their name and
we were committing to a lease. I was
the only board member who voted
against creating a Visitors Center,”
said Nash, who works for Northern
Trust. “I thought it was too ex-
pensive, too bold. But.right away I

saw that things were coming together.

and I realized it was the right thing
to do.”

Nash said many “big brothers” in
the community volunteered their
time, expertise and money to make
the :Visitors Center dream into a
reality.

Denny Ryerson, president of The
Ryerson Co., networked to get dona-
tions and an ideal retail location —
on the southwest corner of 99th Av-
enue and Bell Road.

Other volunteer residents and
business people helped turn the
empty building into an office.

“If you have a physical presense
then you get the credibility. For a
while there it was not clear if Sun
City would be a major destination
point for retirees and maintain the
identity as a premium upscale re-
tiremeént committee,” Nash said.

Sun Citian Mort Reed, immediate
past Ambassadors president, helped
provide a mission statement for the
group: attracting retirees to Sun City,
maintaining the Visitors Center and
cooperating with area businesses,
service clubs and residents.

“In the early days a lot of people
did not understand what the Am-
bassadors were trying to do and
thought it was a waste,” Reed said.
“A mission statement helped keep us
in focus.”

Sun Citian Norma Pitcarin has
managed the Visitors Center since it
opened.

“I think each one of our presidents
have done so much for our success
and have been eloquent spokesmen
for the Ambassadors .and Visitors

Center,” she said. “We started with '
about 40 volunteers and now have
more than 100. It's just wonderful

how enthusiastic they are about this

great place that so many people from

all over the world come to see.”
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Since 1987 flve Sun Cl’ry Ambasscdors presidents
have played an. ;nfegral part in nurturing the Visitors -
Center lnto whuf it is today The five, from left, Dick

Mollle J. Hoppes/Daily News-Sun

King, Sid Menk, Tom Nash, Mort Reed and Doug
Wright got together rs_:cenﬂy to mark the center’s
fourth anniversary.

Video offers 11-minute tour of SC

By JACQUE PAPPAS
Daily News-Sun staff
SUN CITY ,— Trymg to describe

Sun City’s diverse clubs, recreation”

centers and l1f‘estyle ‘could: take
hours s
" But the Sun Clty Ambassadors has
done their best to sum up life in the
retirement community in 11 minutes.
As the operators of the Sun City
Visitors Center, the Ambassadors has
compiled a‘lvideo geared to- attract
potentialsun City residents. o
“It's an excellent video:that tells in
11" minutes the story of the lifestyle
'of Sun' City,” said Doug Wright, Am-

bassadors president. “This has con--
soliddated“all we have to say. about_

this- ‘wonderful commumty R
“vThe public 1s invited to view the

video .during November when the

“Visitors' Center celebrates its fourth

anniversary.

The center, on the southwest
corner of 99th Avenue and Bell
Road, opened its doors Nov. 3, 1989.
Office hours are from 9 a.m. to 4 p.m.
Monday through Saturday and 1 to 4
p.m. Sunday.

Copies of the video may be pur-
chased for a minimum donation of
$5. Cassettes that are compatible
with “overseas technology are avail-
able for $10.

Sun’Citian Frank Smith, chairman
of the Ambassadors marketing
committee, said he thinks many local

residents will want copies to send to
0 their'ﬁ‘iends and family.

~“The video highlights the recreation

centers, various clubs and activities,
the variety of health and housing
options in the community and more.

“We wanted to include a composite
of what we feel was important in Sun
City,” Smith said. “We already sold
16 tapes to members of a Japanese
delegation who toured Sun City last -
week.”

Sun Citian Felix Pfaeffle helped
Smith write the script. Dan Baker of
Sun City West narrates.

The video, made by a Phoenix
television station, cost about $5,000
and was funded through donations
from the Daily News-Sun, Sun Cities
Area Board of Realtors, Sun Health
Corp. and Del Webb Corp.
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“Sun City Visitors Center
attracts thousands

b b B

.. SUN' CITY — Thousands of
“people are flocking to Sun City to
see ‘why it has an international
reputation as a premier retire-
ment community. _
More than 50,000 people have

passed through the doors of the"

Sun City Visitors Center since it
opened three years ago.

“That number doesn’t include
the busloads of people who come
on tours and the dignitaries from
all over the world who visit Sun
City as part of a study on retire-
ment living,” said the Rev. Doug
Wright, president of the Sun City
Ambassadors. - The Ambassadors
{;@ a kind of booster club for the
‘community. :

Visitors represent every state in

the United States, every Canadian
province and 20 other countries,
‘Wright said. -

About 100 Sun City Ambassa-
dors volunteer at the center, at
99th Avenue and Bell Road.

Wright described the visitor
center’s success during Tuesday’s
Sun City Taxpayers Association
board meeting.

. When Sun City opened its model

homes 32 years ago, about 100,000
people jammed Grand Avenue,
waiting to tour them.

At Sun City’s peak, its popula-
tion reached 47,000.

But Webb left Sun City in 1979
to start developing Sun City West.
The developer’s departure, Wright
said, left Sun City without a
marketing program.

“Sun City was competing with
other retirement villages whose

developers were spending -millions
of dollars in advertising,’_’ he said.

- The result, he said, was damag-
ing. About 1,800 Sun City homes
were going unsold because their
original residents died or moved
into nursing homes. Churches and
synagogues lost members. Busi-
nesses lost customers. . i

A’ group 'of residents and bugi.

ness owners decidéd to organize
the non-profit Sun City Ambassa-

dors.

“We decided we needed to tell
the story of Sun City to the outside
world,” Wright said.

With the opening of the visitors
center in November 1989, the
Ambassadors are reaching thou-
sands of people.

“We have been very successful,”
Wright said. “The number of
unsold homes at one time has
dropped from 1,800 to 500, and
Realtors are looking for new list-
ings.”

However, Wright said, the Am-
bassadors are not in the real estate
business. They promote the Sun
City lifestyle, he said.

The visitors center provides free
literature, tours and information
about services in Sun City.

A new ll-minute video of Sun
City is available for a $5 donation.
It showcases community facilities,
including recreational, shopping
and medical. There are tours of
homes and a sampling of the Sun
City lifestyle. About 800 tapes
already have been sold.

The Ambassadors also advertise
Sun City in newspapers in the
Midwest.

After a storm dumped 14 inches
of snow in a Midwestern town in
March, Wright said the center’s
toll-free number was ringing off
the hook.

Nice weather is a good selling
point, Wright said.

But more importantly, he said,
Sun City has gained an interna-

tional reputation as being a pre-

mier retirement community.

A travel brochure for tours from
Milwaukee describes Sun City as
being “internationally recognized
for its exceptional beauty, plus
landscaping and a tremendous
amount of local pride.”

Wright said dignitaries from
foreign countries visit Sun City to
learn how they can cope with the
serious problems facing their el-
derly.

He said the consul general of
Germany wrote that he was im-
pressed with Sun City’s “excel-
lence of its recreational facilities
and the overall atmosphere of
kindness and sincerity.”

The visitors center is open from
9 am. to 4 p.m. Monday through
Saturday.

_A fund-raising campaign for the
visitors center gets under way this
month. The goal is about $120,000.

Contributions may be sent to
P.0. Box 2481, Sun City 85372.
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Area attractions lure thousands to Sun City

Ambassadors promote positive community image

By KATHLEEN WINSTEAD
Sun Cities Indopondent

The Sun Cny Ambassadors, a non-prot‘ t
organization formed in 1986 to build
awareness and support of Sun City, opened
the Sun City Visitors Center in November
1989.

The Visitors Center introduces and
provides information on the Sun City life-
style .through brochures, audio-visual
presentations and guided tours.

A videotape depicting "the whole Sun
City experience from beginning to end"
was made in 1992 and is available for
purchase for a $5 donation at the Visitors
Center.

The tape is 12 minutes long, says Frank
Smith, marketing chairman for the Sun
City Ambassadors and producer of the
tape.

"We cover all aspects of Sun City,” he
says. - :

Since the Visitors Center opened, it has
consistently attracted thousands of visitors,
says Bob Harris, Visitors Center volunteer.

The Visitors Center attracted more than
16,000 visitors in 1992, 15,756 in 1991 and
16,292 visitors in 1990, Mr. Harris says.

"The way visitors are coming in, I think
we'll have an increase of 10 percent in
1993," he says.

"With lheaddltlonofthenewshoppmg
center (at Bell Road and 83rd Avenue), the
Mariners and Padres (baseball teams
training in Peoria this spring), this is going
to be a real good year for visitors coming
through."”

| Sun City attracts 40 new residents week-
ly, Mr. Harris says.
"Two-thousand people a year are movmg

into Sun City,” he says. "I've had enough'

visitors who, when I'm through wnh them,
they can't wait to get here.”

The majority of visitors are not as
impressed with the white walls or the golf
courses as they are with the beauty of the

Sun Cities, says Martha Moyer, public and
community relations manager for Del
Webb's Sun City West.

Vacations and the search for a place to
retire bring visitors to the Sun Cities, Ms.

Moyer says.

"I think a majority of them are doing
research, finding where they want to
retire,” she says.

"I know of one family in particular who
came out to visit their daughter. It never
even occurred to them to buy into an adult

community. Before they left, they bought

the biggest house on the golf course.”
In addition to visitors from other states,
the Sun Cities attract a large number of

visitors from other countries, Mr. Harris |

says.

More than 40 people a week vssn Sun Clty
and, for many, their first stop is the Sun City
Visitors Center in the Promenade Shopping
on 99th Avenue and Bell Road. The center
is operated by the Sun City Ambassadors.




VF SUN CITY

40 new residents move n weekly

i

By KATHLEEN WINSTEAD
Sun Cities Independent

Thirty-four fears after it first
opened its doofs to retirces, Sun
City continues {0 attract new resi-
dents by the thousands each year. -

In the early days, many residents
were introduced §o the new active-
adult retirement concept through
glossy advertisements placed by the

¥
¥

Webb Corp. in sgme of the nation’s
most popular magazines and news-
papers. : :
New residents'§till find their way
to Sun City via magazine advertise-
i .

ments and brochures. But today a

wolunteer residents
Vebb Corporation
— is primarily reésponsible for pro-
moting Sun Cit§ throughout lh?
nation and the world.

The Sun Cit E Ambassadors, aﬁ
organization fofmed in 1986 10
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— and not the
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The Visitors
information of t!le Sun Cit
lifestyle throughiprochures, audio
visual presentaffons and guide
tours. g
A videotape def
ning to end” was§ipade in 1992 an
is available for

large number of ese visitors

enter provide

g
c&ng “the whold
ecause of thd

AMBASSZDORS

¥

videotapes in Japanese are available
for $10 each, says Norma Pilcaimn,
office manager at the Visitors
Center.

The Visitors Center attracted
17,582 visitors in 1993, 17,126 visi-
tors in 1992, 15,756 visitors in 1991
and 16,292 in 1990, Ms. Pitcairn
says. ;

Bob Harris, a volunteer at the
center, attributes the burgeoning
number of visitors 1o increased traf-
fic traveling to and from the
Arrowhead Towne Center northeast
of 83rd Avenue and Bell Road and
the Peoria Sports Complex south-
east of 83rd Avenue and Bell Road,
which is set to open in Fcbruarir.

Ms. Pitcaimn thinks the increase in
visitor traffic can be traced to an
aggressive marketing program
sponsored by the Ambassadors]

“We feel the increase is due to
our marketing program. We're try-
ing to reach our local people to
bring their house guests and visitors
.y ’

Sun City attracts 40 new fesi-
dents weekly, Mr. Harris says. §

“Two-thousand people a year are
moving into Sun City,” he says.
“I've had enough visitors who,
when I'm through with them,
can’t wait to get here.”

The majority of visitors are npt
impressed with the white walls or
the golf courses as they are wi
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beauty of the Sun Cities, says
Martha Moyer, public and commu-
nity relations manager for Del
Webb's Sun City West.

Vacations and the search for a
place to retire bring visitors to the
Sun Cities, Ms. Moyer says.

“I think a majority of them are
doing research, finding where they
want to retire,” she says.

“I know of one family in particu-
lar who came out to visit their
daughter. It never even occurred to
them to buy into an adult communi-
ty. Before they left, they bought the
biggest house on the golf course.”

In addition to visitors from other
states, the Sun Cities attract a large
number of visitors from other coun-
tries, Mr. Harris says.

In 1993, Visitors Center volun-
teers served as guides for 26 tour
groups. Last year, residents of
Austria, France, Germany, Great
Britain, Japan, and Morocco visited
the center.

The 26 tours were taken by 586
people, 321 from other countries
and 265 potential Sun City resi-
dents, Ms. Pitcairn says.

The center, operated by a volun-
teer staff, is located at 99th Avenue
and Bell Road in the Promenade
shopping center and is open 9 a.m.-
4 p.m. Monday through Saturday.
For more information, call 977-
5000 or 1-800-437-8146.

2o-—=FEBET .

i

,.
-
(D

i i»

The Sun Cit_y_Vls&E)rs Center, 6penéd thI;e Sun City Ambassadors in
1989, provides information on the area lifestyle through brod ures, audiovi-

sual prasentations and guided tours.
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Promotion by Ambassadors
keeps Sun City thriving

In the mid-1980s a number
of Sun City residents and
businesspeople simultane-
ously realized that the famous
adult community in which
they lived and/or worked was
in need of some good, solid,
positive promotional exposure.

AMBASSADOR BOAR
OFFICERS for 1994 include,
from left, Milt Meyer, presi-
dent; Jan McKinney, first vice
president; and Kevin Hind-
man, secretary. Officers not
pictured are Norma Pitcairn,
June Charles, second vice
president, and Pam Meyer-
hoffer, past president.

The community developed
by the Del Webb Corporation
was about built out; by 1980
Webb was expending its mar-
keting efforts on its newest
community, Sun City West.

Those who had moved to
Sun City during the early
years of its founding were now
looking for the security and
conveniences of neighboring
retirement community com-
plexes. Their homes were
going on the market, a market
that had never quite recovered
from an early 80s recession.

In addition, there was no

organized effort to promote the
community that for some two
decades was Del Webb’s na-
tionally known pride and joy.

It was this lack of home
resales that brought a group of
area citizens and business
leaders together to form the
Sun City Ambassadors. A
small office and visitors center
was opened in 1988 at Bell
Road and Boswell Boulevard.

The location was less than
ideal. Professional offices
needn’t be visible — but it’s an
absolute requirement for a
visitors center. The search was
on for better facilities.

It took persuasive voices to
obtain a lease and remodel
space at Promenade Mall at
99th Avenue and Bell Road.
Local electricians, plumbers,
contractors and businessmen —
many of them board members
— donated their labor plus tile,
bookshelves, paint, air condi-
tioning, phones, furniture,
signs, a television and a copier.

g
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THESE KEY AMBASSADORS
are Office Manager Norma
Pitcairn and Marketing
Chairman Ed Neville.

The Ambassadors introduc-
ed their new Visitors Center to
the world in November 1989.

Promoting worldwide

Today the Sun City Visitors
Center promotes its commu-
nity and surrounding area
through videos, brochures in
seven languages, and a multi-
tude of information.

More than 100 resident
volunteers, under the direction
of volunteer coordinator June
Ruick, greet visitors, answer
phones and questions and tout
Sun City as an affordable
adult community with recre-
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THIS MAP'S AGLOW - Map at the Visitors Center lights up to

reveal area golf courses, recreation and shopping centers, and
other local highlights. Volunteer Edith Wendt, right, assists Mr.
and Mrs. George Lopez of Phoenix.

e



ation centers, golf courses,
libraries, shopping centers,
medical facilities and more.

The mission of the Ambassa-
dors and the Visitors Center, is
to promote Sun City to poten-
tial residents, to enhance its
image and to facilitate cohe-
siveness and interaction with-
in Sun City.

The Ambassadors take their
Sun City promotional endeav-
ors to Senior Expos in Minne-
sota, California and Arizona.
They place advertisements and
submit stories to publications
throughout the world.

More than 66,000 people
have passed through the
center since it opened. Hours,
September through May, are 9
a.m. to 4 p.m. Monday — Satur-
day and 1 to 4 p.m. Sunday.
Summer hours are reduced.

The center serves residents
and visitors alike with infor-
mation about entertainment,
churches, sporting events,
classes and transportation.

“We don’t sell real estate,”
said Officer Manager Norma
Pitcairn, “but by our promo-
tion, we keep home values up.”

What's particularly amazing
is the fact that the Visitors
Center was not only refur-
bished and furnished by dona-
tions, but its sole funding
source is donations from
residents and businesses. The
year-long campaign begins
every January with 27,500
letters sent to Sun City resi-
dents asking for support.

Today the Sun City Ambas-
sadors and their Visitors
Center have the wholehearted
support of the community. And
just like Sun City was a model
for retirement communities
that followed, it may be the
model for other communities
who face eventual independent
promotional challenges. &

FILLING THE RACKS with information for visitors to the center,
are, from left, volunteers Wayne Meyers, Pat Hogan, Richard
Ward and Volunteer Coordinator June Ruick.

Norma manages quite well, thank you!

Norma S. Pitcairn, who moved to Sun City in 1976, is the
office manager at the Sun City Visitors Center. A former
resident of Pittsburgh, Pa., and Naples, Fla., she was an
active golfer before taking over the day-to-day duties at the
visitors center.

Norma implements the directives of the Board of Directors,
a group composed of Sun City residents and business and
professional people who have offices in Sun City.

In addition to playing bridge, attending the theater and
reading books, Norma is a member of Faith Presbyterian
Church, Willowbrook Ladies Golf Association and Lakes Club.

SuN City VisiTors CENTER. . .
THE CENTER FOR INFORMATION

Annually, the Sun City Visitors Center | mmvmm.—-——'“‘ o

welcomes and assists thousands of b
Sun Citians, their visiting friends :
and/or family members and
area vacationers.

The Center offers the
following:

*  An abundance of
information to tell the
Sun City story
including brochures,
maps and magazines.

* Avideo depicting the many benefits and attractions of the Sun City lifestvle.

» Guided tours of the various area facilities - lavish recreation complexes, sparkling
clean neighborhoods, and convenient shopping centers.

Our courteous and competent volunteers look forward to welcoming you. We are
prominently located in the Promenade Shopping Center, on the Southwest corner of
99th Avenue and Bell Road.

OS CINTER\\ SIN
SUN \/%aln'n(eg 3 Volunteers \\ ALIICM

99th Avenue and Bell Road * 1-800-437-8146 ¢ 977-5000
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Daily News-Sun, Sun City, Ariz.
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‘Mollie J. Hoppes/Daily News-Sun

Volunteer ambassadors, from left, Jerry Fintak, Pat Popp and Rita Lucas staff the Sun City Visitors Center.

Be our guests

Ambassadors’ roles expand at visitors center

By J.J. McCORMACK
Daily News-Sun staff :

SUN CITY — The president of the
Sun City Ambassadors says giving to
the group of volunteers that staff the
Sun City Visitors Center is a lot like
giving to yourself.

“If the residents of Sun City and
the business community can't give
because they don’t have it to give,
that’s certainly understandable. But
this is an area of giving where it
actually comes right back to Sun
City,” said Bud Hart.

The Ambassadors president and
executive director of the Royal Oaks
retirement community extolled the
benefits of the 5-year-old Am-
bassadors organization and its visit-
ors center after volunteers wrapped
up the group’s annual fund-raising
mailing.

Requests for donations went out to
about 27,000 Sun City homes and
businesses, said Norma Pitecairn,
Ambassadors treasurer and office
manager for the visitors center.

The visitors center, located in the
Promenade shopping center at 99th
Avenue and Bell Road, relies solely
on private contributions to sustain

operations. It costs the Ambassadors
about $100,000 annually to operate
the center, which provides visitors
with information about the Sun City
lifestyle, guided tours of the com-
munity and referrals to local busi-
nesses and services.

“It's retired people talking to re-
tired people,” Hart said. “It's not
like a sales pitch.”

Pitcairn said the popularity of the
visitors center has increased every
year among visitors and residents
alike.

“We feel many of the new resi-
dents of Sun City made their first
stop here,” she said.

The Ambassadors budget money
annually for marketing activities
such as promotional brochures and
advertisements in national mag-
azines.

The marketing function of the
center is important, Hart said, to
renew interest in Sun City.

“When Del Webb was doing so
much advertising for Sun City, it
wasn’t a secret. Then the advertising
stopped,” he said.

The Ambassadors picked up where
Webb left off, Hart said.

“Our most important purpose is to
promote Sun City and to bring peo-
ple to Sun City. That benefits every-
one in Sun City,” Hart said.

Rent, utilities, supplies and sala-
ries for two part-time staffers, office
manager and volunteer coordinator,
consume the balance of the Am-
bassadors’ operating budget.

“We keep our expenses to the bare
bones,” Pitcairn said.

Hart said the Ambassadors doesn’t
have a specific fund-raising goal this
year.

“Our goal is to be able to stay in
business. Without the donations, the
Ambassadors closes up,” he said.

Pitcairn said donations were down
some last year. She said she is hope-
ful that new residents and busi-
nesses will help make this year's
fund drive a success.

Businesses especially stand to gain
from the work of the Ambassadors,
Pitcairn said.

“We're asking for their help as an
investment in the future of Sun City.
As we succeed in bringing new-
comers to Sun City, each is a pote-
ntial customer,” she said.
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‘Contributions to Visitors Centers essential to community

In the first quarter of 1999, the
numbers of visitors, tours and con-
tributions to the Sun City Visitors
Center was below comparable fig-
ures for 1998. Directors of the Sun
City Ambassadors are concerned.

“Almost half of our visitors come
in the first three months of the
year,” according to Lila Stephens.
director of the Visitors Center. “Last
year, for example, 6,135 of the year’s
total of 13,543 came in the first three
months. This year we had 5,428
through March 31. And last year’s
total was the lowest in the 12-year
history of the center.”

There seems to be several reasons
for the drops. Many of the tour
groups come from Japan, and with

its weak economy, the Japanese
aren’t traveling as much. Also, the
proliferation of retirement commu-
nities nearby has drawn the interest
of retirees away from Sun City. Then,
with Sun City West having its own
Visitors Center and Ambassadors
organization, not connected with
ours in any way, business contrib-
utors may not realize that money
they give to our newer neighbors
doesn't help us in Sun City at all.
Not so easily explained is why
contributions to the Sun City Am-
bassadors from Sun City residents
are down a third from last year, not
only in number but in amount. Ex-
cept for the Visitors Center at 99th
and Bell, our visibility in the com-

munity is low, because all our efforts
are directed outside it, not inside it.
We have a Website on the Internet
and advertise in magazines aimed at
couples of retirement age which
continue to bring inquiries. That's
one reason prices of homes sold
have held up well. But unless we
promote Sun City, its residents won't
have a good market when it comes
time to sell. It was a weak housing
market that brought about the for-
mation of the Ambassadors in 1987.”
Plans are already under way for a
fall fund drive, but contributions
may be made at any time to the Sun
City Ambassadors.
Ed Anderson
Sun City



VF

JULY 8-14, 1998 — SUN CITIES INDEPENDENT -

AMBASSADCRS

RCSC to help fund update of Ambassadors video

Sun City Rec Centers
provide $1,200 for
promotional videotape

By MIKE RUSSO
Independent Newspapers

It won’t exactly be Hollywood
comes to Sun City, but cameras
should soon be rolling in Sun City.

The Recreation Centers of Sun
City board of directors last month
approved a $1,200 request from the
Sun City Ambassadors to update
their community promotional
video.

The measure passed 7-0, with
board members Don Pritchett and
Chuck Chadbourn being absent,
despite the protests of several audi-
ence members.

Board Vice President Bud
Moriarty said, “The money we
would be allotting ... would be
used to redo the video that tells
about Sun City and the brochure.”

He further pointed out that “a
one-minute revision to the video

costs $1,200.”

Director Dick Ohnstad noted it
would be much less expensive for
the Rec Centers to help fund the
update of the Ambassadors’ video
than it would be for the Rec
Centers to produce its own video
touting the advantages of living in
Sun City.

“It’s $1,200 for one minute, so it
would be $12,000 for a 10-minute
video,” he said, thereby making the
Ambassadors donation very cost-
effective.

The enthusiasm the directors
voiced for the project was not
shared by several audience mem-
bers who spoke in opposition to
funding the request.

Max Bromley referred to page 2
of the board’s Legal Advisory
Book which indicates the board
should not make donations to out-
side agencies.

“On Nov. 16, 1989, the board
denied a funding request from the
Ambassadors,” he said. “The logic
is mystifying — the board is trying
to raise revenues while giving a

$1,200 donation to the
Ambassadors.”

Beryl Cropley opined, “It is my
feeling the Rec Centers has no
business making contributions to
anybody.”

The board “‘has a greater respon-
sibility with handling our money
than their own,” observed Arthur
Nault.

“There are many worthy caus-
es,” he continued. “It is not the
function of the Rec Centers to con-
tribute to all these worthy causes.”

Director Ed McCrea noted this
was not a case of the Rec Centers
just making a donation to another

organization.

“In most of the communities
across the country from which you
people moved, there was a cham-
ber of commerce,” he said. “The
Ambassadors are the chamber of
commerce for Sun City.”

“They have been doing a won-
derful job,” offered Mr. Moriarty.

“I"'m opposed to giving out
money so liberally,” chimed in
Director Dick Elton. “However,
this is a specific cause that will
benefit Sun City. I was originally
opposed to this idea and that is
why I asked it be tabled in May,
but I will be voting for it today.”
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SC Visito

gets makeover

By RUTHANN HOGUE
- Staff writer

The Sun City Visitors Center might
not be a candidate for major cos-
‘metic surgery for years to come, but
with worn out carpet and dis-
integrating blinds, a summer make-
over is more than welcome.

It is, after all, Sun City’s most.
prominent showcase. More than
115,000 curious guests have passed
through its doors since it opened in
1989.

While high-volume traffic over the
years has not left the busy visitors
center in shambles, it has taken its
toll. And with a shiny new visitors
center a few minutes away in Sun
City West, a little cosmetic attention
seems to be in order. -

“We think it's important for the
community to put its best foot for-
ward at the visitors center,” said
Tom Nash, president of the Sun City
Ambassadors Board of Directors.

Members of the board of directors
of the Sun City Home Owners Asso-
ciation agree.

The HOA this month voted to do-
nate up to $700 to replace the sun-
damaged vertical window blinds of
its sister organization.

Aging, blue, puckered carpet with
bubbles and ridges that cannot be
repaired will soon be yanked, too.
Commercial grade, coral-colored |
carpet will be laid in its place some- '
time this summer.

“Redecorating the Visitors Center

is important because it has become -

an enormous sense of pride for the
community,” Nash said.

The visitors center was last given a
fresh look in 1995. Volunteers from
Royal Oaks Lifecare Community do-
nated labor and materials to give the
center a fresh coat of paint. Sun City
Bank donated several new chairs for
the media room. Nearby York Fur-
niture donated a table and chairs so
that volunteers could sit and chat
with guests.

Norma Pitcairn of the Sun City

rs Center

Ambassadors Board of Directors and
treasurer of the Sun City Visitors
Center said new filing cabinets and
other minor items are on her current
wish list of things the center needs.

In addition, non-cosmetic changes,
are in the works. The center’'s glossy
brochure featuring a vcolor aerial
photograph of the Lakeview Recrea-
tion Center is being revised. Rather
than listing amenities common to all
local retirement communities, the
new version will highlight the ser-
vices available only in Sun City. The
idea is tb attract prospective home-
buyers to look at resale homes in
Sun City instead of buying homes in
newer Del Webb developments.

“If we aren’t getting the word out
about the many joys of living in Sun

City, nobody else is doing it,” Nash
said.

Not even its founding corporation,
Del Webb.

Although Del Webb's website on
the Internet touts Sun City West and
Sun City Grand, it does not ac-
knowledge the existence of Maricopa
County’s original Sun City.

Nash, who recognizes that the way
today's seniors access information is
changing, said he would like to see
the visitors center enter the com-
puter age with a data base and a
homepage of its own. That way,
prospective homeowners from
around the world could visit a vir-
tual visitors center in cyberspace
from the comfort of their own homes.

“In terms of supporting our mis-
sion base, we don't have the tech-
nology,” Nash said. “We rely on an
electric typewriter and hard copy.
We don't have a data base.”

With a data base, the Ambassadors
could track statistics that would help
them recognize and keep pace with
changing needs of retirees who visit.
It would also help volunteers to
quickly match specific negds of
guests with services offered in Sun
City.

Although computerization of t}}e
visitors center is not a priority, Pit-
cairn said that upgrading technology
will be necessary in the future.

“1 do recognize that we have to
work into that,” she said.

AMBASSADORS
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Ambassadors
have answers

Sun City center worth a visit

By Jim Gintonio
The Arizona Republic

SUN CITY — The man walked
into the office, looked around and
asked, *Is this the know-it-all
office?”

Although the Sun City Visitors
Bureau doesn’t claim to have all
the answers, it can usually provide
more than enough information for
anyone who walks through the
doors.

“This i1s the logical first place
to stop,” said Lila Stephens, the
manager of the visitors center.
“We have a lot of information to
give.”

With Sun City’s 40th anniversa-
ry coming up, the Ambassadors,
the guiding hand behind the cen-
ter, hope to take a leading role in
the festivities, according to Ste-
phens.

“We should be front and cen-
ter,” she said. “We help people
and businesses.”

The Ambassadors, who were
incorporated in July 1987, are
composed of 15 business leaders,
three Recreation Centers board
members and three representatives
from the Home Owners Associa-
tion.

Overall, the club has about 100
volunteers to assist newcomers and
established residents. In 10 years,
more than 140,000 quizzical visi-
tors have walked through the doors
at 99th Avenue and Bell Road in

19

This is the logical first
place to stop. We have
a lot of information to
give.
LiLa STEPHENS

SUN CITY VISITORS BUREAU
MANAGER

search of answers, or maybe just
to grab a cup of coffee and have a
few cookies.

Newcomers also get the chance
to see a movie to learn about the
history of Sun City and what the
community has to offer.

Mort Reed, a volunteer, said
there was a threefold reason for
the formation of the center.

“Del Webb had stopped promot-
ing Sun City and began promoting
Sun City West,” he said. “Also,
life-care facilities were opening,
and that’s what drew those settlers
here, and three, the financial
market suffered a depression.
There was a need to reach out.”

The club, which is run strictly
on donations, is open full days
during the winter and half-days
during the summer. Information:
(623) 977-5000.

Saturday, July 31, 1999

¢ The Arizona Republic

Lila Stephens manages the Sun Ci i
central for the community. A

Sheme Buzby/The Arizona Republic
reau, which is information
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